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AHoTanuute ce nyoaukyBar B Opoii 20, noemBpum 2015 r. Ha cn. ,Peropuxa mu
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CnuchouTe ¢ HAYYHH MYyOJIHKAIIMA M AHOTAIMUTE CA N3TOTBEHH OT JOKTOPAHTH OT KaTeapa
»PeTopuKa®.

CnucbuuTe ¢ HAYYHH NMYOJUKAIMM ¥ AHOTAHI[MMTE €A YACT OT JCHHOCTH MO MPOEKTa H ca
CBBP3aHHU C TEMATHYHHU 00JIACTH U H3CJIEIBAHUA B 00J1aCTTA HA PETOPUKATA.

IlnTHpaHeTO M NMO30BABAHETO HAa ABTOPUTE HA AHOTALMHTE KATO BTOPHYEH HM3TOYHHMK 32
Hay4YHa MH(opManus M Ha OHJIAWH pecypca cIl. ,,PeTopruka 1 KOMyHHKAIMU® € 3aAbJKUTETHO.

YkazaHuaTa 3a aHOTHPaHe HA HAYYHM NMyOJMKAIMU, MoJesa U o0pa3ela 3a MpeJcTaBsHe, ca
3anajaeHu ot npod. a.¢p.H. UBanka MaBpoaueBa — pbKOBOJAMTEJ HA MPOEKTA.



Ykasanus ot npo¢. A.¢p.H. UBanka MaBpoaueBa — pbKOBOAMTEJ] HA NPOEKTa U ChaBTOP
3aenqHo ¢ npod. a-p Hoska TumeBa Ha KHMrara ,,AKaJeMHUYHO NHCAHE 32 JOKTOPAHTH H
noctaokropanTu®, YU ,,Cs. Kiu. Oxpunacku, Codus, 2014.

[punoxenue Ne 1 — OOpasen 3a U3roTBsIHE HA AHOTAIMM HA NMYOJMKALNUM, CBHP3aHH C
TPaAMLUOHHU U HOBM METO/IM 32 PeTOPHYECKH M3CJIeBAHMS.

Mogen 3a W3rOTBSIHE Ha aHOTALMHM M 3a pedepupaHe HAa HAYYHH HyOJUKAIMM, CBBP3AaHH C
TPaJULMOHHU U CHBPEMEHHU METOIM 32 PETOPUYECKH W3CIEIBaHMA, U3TOTBEH OT mpodecop A.¢.H.
NBanka Magpoauera, ®unocodcku dpakynrer, CY ,,Ce. Knument Oxpuacku‘.
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AHOTHPAHU NMYOJIMKAIMHA

AHoTHpaHu nyoaukanuu oT Cuiasa JluMuTpPOBa — TOKTOPAHT KbM KaTeapa ,,PeTropuka“
Aczél, P. (2013). Challenges of Rhetoric in the Era of “Bytes and Likes”. What do we
Know about the World? Rhetorical and Argumentative Perspectives, Gabrijela Kisi¢ek and Igor Z.
Zagar (eds.)
Series: Digitalna knjiznica/Digital Library
Astop: Petra Aczél; (Corvinus University of Budapest)
3arnasue: Challenges of Rhetoric in the Era of “Bytes and Likes”
Crpanunu: 18
IlyonuxyBane:
What do we Know about the World? Rhetorical and Argumentative Perspectives, Gabrijela KiSicek
and Igor Z. Zagar (eds.)
This book is a joint publication of Educational Research Institute's Digital Library and Windsor
Studies in Argumentation.
Series: Digital Library
Pesrome: Although defined, traditionally, as the art of persuasion, rhetoric has always tended to
outgrow its original concern. Its twofold disciplinary nature, of theory and practice (utens-docens as
Burke named them), has been calling constantly for redefinitions and scientific legitimization. Often,
scholars augured or stated the death and recognized and announced the rebirth of rhetoric.
Anti/Postmodernist theories were seeking new horizons to (re)interpret it in a more “integrative” way,
introducing it to function as a communicative framework of all societal and mediated functions. In the
era of digital literacy and new media, rhetoric is facing new challenges which urge theoreticians to
rediscover the hidden capacities of the classical faculty. Contributing to e—rhetoric, netoric, digital and
visual rhetoric, this paper intends to cast light upon the almost forgotten “subdomains” of rhetoric and
endeavours to prove its capability to be both the condition and the critical view of (new) media
discourse.
Keywords: rhetorical ideal, new media, visual rhetoric, procedural rhetoric, spatial
rhetoric, aural rhetoric
Pegepupane ot CusiBa /lumurtpona:
Cratusita e mpencraBeHa ot Meanmka MaspoaueBa u ['eprana AmocromoBa B CI. ,,PeTopuka u
KoMyHUKanuu*, Op. 13, rorm 2014 .
B nayunara nyOnukanus € HapaBeH 0030p Ha TEOPETUYHHU Pa3pabOTKH U CTAaTHATA UMa pedepeHTHa
croitHocT. IIpencraBenu ca pe3yaTaTd OT TEOPETUYHHU AHAIN3H.
B nyOnukanusta Ha Ilerpa Axzen (Petra Aczél) ,IlpeansBukarencTBa mpen peTopukara B epaTa Ha
OaiitoBere u naiikosere” (,,Challenges of Rhetoric in the Era of “Bytes and Likes”) ca Tepcenu
BPB3KUTEC W MNPECECYHUTEC TOUKU MEXKIAY PETOpUKATa W HOBUTC MCUU. B crarugra ca BBHBCJICHN
MOHATHATA ,,BU3yaJIHA PETOPHKA”, ,,IPOCTPAHCTBEHA PETOPUKA”, ,,0TIEPAIMOHAIMCTKA FIIN ONlEpPaTHBHA
peropuka”, ,,(oHETHYHA peTopuKa”. ABTOpPKaTa TOBOPH 3a BH3YAIHHUS M 3a MKOHHYHHs oOpart, 3a
MOHATHUSATA ,,IPOCTPAHCTBO”, ,,MACTO”, ,,pa3MONIOXKEHNE”, ,,cpeNa’; MOpH 3a ,,AHTEPAKTUBHU MecTa”, 3a
HOBH KYJITYPHU IPOCTPAHCTBA, TA CIIOMCHAaBa 3a KJIIFOYOBH MJCH, KOUTO HACOYBAT HAYYHOTO MUCIICHE
B HOBa IIOCOKa. Cnope;[ HEA TC Ca TCE3U, KOUTO pa3KpWBAT HOBU KOMYHUKATUBHU U PCTOPUYHU
XOPU30HTHU 3a MHOPOCTPAHCTBOTO U MACTOTO. TepMI/IH’bT , OICPAIMOHAJIUCTKA WJIM OICpAaTHBHA
peropuka” ce OTHACs JO HSAKOJIKO PaBHHUINA, & MMEHHO: rpapuyHO (M300paKeHHE Ha JIBUIKEHUE,
OCBCTJICHHC, PUTHM Ha MMPOMCHUTC n ,Z[p) n TEKCTOBO (HOI[60p, KOM6I/IHaLII/I$I,
HOCHGI{OB&TCJ’IHOCT/CCPI/II/I, OHepaLII/II/I). Tos3n TCPMUH CC CHOTHACAd U OO OICpPATUBHU MOACIU, U 10
001K MOJEeNH, KaKTO U J0 MPUJIOKEHNS B MEIUHUTE M IO B3aUMOACHCTBHUS B MpexaTa (MEHIO, JICHTa ¢
uHcTpyMeHTH). ClemoBaTenHo T. Hap. ,,0NEPAFOHAINCTKA FUIM OIIEpAaTHBHA PETOPHKA~ H3IOJI3BA
(bPIprI/I " JaHHU 34 ONCPALIMOHCH, TCKCTOBU U rpaq)uqu Ha4YuH Ha MHUCJICHEC, 3a A4 CC (l)OpMI/IpaT niacu
¥ 3a J1a ce HaIpaBsAT W3BOIW BB3 OCHOBA Ha IPOIIECHUTE W MPOILEAypUTe. ABTOpKaTa IomuepTaBa, ue
HMa IPOCKIHMM Ha TEKCTOBO, BHU3YyaJJHO W HNKOHHWYHO paBHUIIIC. doHeTHYHUTE HU3MCEPCHUA Ha
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peTopuKaTa ca MNPEACTaBEHU Ype3 TEPMHHA, TPEBEJCH C HM3BECTHA YCIOBHOCT Ha OBITapCKU
»poHernuHa petopuka” (aural rhetoric); xkaTo aBTOpKaTa mMyOMWKamusATa MpuUeMa, 4e TS € KIOH Ha
BH3yaJIHATa PETOPHKA; KaTO CHIIEBPEMEHHO MMOA4YepTaBa, 4e ,,()OHeTHIHA peTopuKka” ce OopH moBede
ot 2500 rogMHuU € TOCTIOACTBOTO Ha BepOAIIHOTO B PETOPHYHATA TEOPHSL.
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MeToapT MOXE Jla ce M3IMO0JI3Ba CAMOCTOSTENHO, KAKTO M B KOMOWHAIMS C JAPYTH METOIU TPHU
aHanu3® Ha ayauropus u cnenndrkn Ha TED mynTuMmenuitau mpeseHTanuu.

I[O KaKBa CTCIICH € Bb3MOKHO JIa CC U3I10JI3BA 3a PETOPUUCCKHU HU3CJICABAHUS — OLICHKA 8.

Danler, P. The Linguistic-Discursive Creation of the Speaker’s Ethos for the Sake of Persuasion:
A Key Aspect of Rhetoric and Argumentation. What do we Know about the World? Rhetorical and
Argumentative Perspectives, Gabrijela Kisi¢ek and Igor Z. Zagar (eds.)

Astop: Paul Danler, University of Innsbruck

3araasue: The Linguistic-Discursive Creation of the Speaker’s Ethos for the Sake of Persuasion: A
Key Aspect of Rhetoric and Argumentation

Crpanunu: 15


http://www/

Iy6ankyBane: What do we Know about the World? Rhetorical and Argumentative Perspectives,
Gabrijela Kigi¢ek and Igor Z. Zagar (eds.)

This book is a joint publication of Educational Research Institute's Digital Library and Windsor
Studies in Argumentation.

Series: Digital Library ; Pages: 422

Pesrome: The central topic of this brief study is the linguistic-discursive creation of ethos in rhetorical
and argumentative texts. In order to understand why ethos plays a fundamental role in those text types
it seems necessary to first discuss the very notions of rhetoric and argumentation. The main goal of
rhetorical and/or argumentative texts is persuasion. For this reason it also has to be clarified how
persuasion works in those text types. After that we will look at the topic of ethos from various points
of view: ethos beside pathos and logos as one of the key elements of rhetoric; Aristotle’s classification
of the constituents of ethos into phronesis, eunoia, and arété; ethos seen almost as a mask in the
Jungian sense; the distinction between ethos as a discursive phenomenon and ethos as a prediscursive
phenomenon; the role of topoi and doxa in the construction of ethos and finally the differentiation
between rhetorical argumentation and linguistic argumentation, the latter of which being of particular
interest for our applied analysis. In that final part we will eventually analyze a few exemplary
morphosyntactic structures which in a way create the speaker’s ethical portrait or, to put it differently,
which discursively construct the speaker’s ethos. The speeches we will draw upon were delivered by
Mussolini between 1921 and 1941.

Keywords: discursive strategy, persuasion, argumentation, rhetoric, ethos

Pe¢epupane ot Cuasa lumutpona

[My6omukanusra Ha [Ton Hdanmnep (Paul Danler) e B pasmena ,,Teopernunu mepcrektuBu” (“The
Linguistic-Discursive Creation of the Speaker’s Ethos for the Sake of Persuasion: A Key Aspect of
Rhetoric and Argumentation”). B Hes € 0T/IeJIeHO MSCTO Ha JJaBaHE OTTOBOPH HA BHIIPOCH, CBBP3aHH C
pojATa Ha €T0Ca B PETOPHUKATa U apryMEHTALUATA U €3MKOBO-IUCKYPCUBHOTO CHTBOPSIBAHE HA €TOCA
Ha roBopemus. E,I[I/IH OT aKICHTUTC € BbPXY U3ACHABAHC HA HAKOHW PaA3JIMIUA MCXKAY apryMCHTalUA U
peTOpHKaA. ABTOp”bT TBbPAU, UC IPU apTryMCHTAIUATA B LICHTbPA € C3UKBT, JOKATO B PECTOPUKATA —
camMHAT 4OBeK. [IpyrusT akieHT B MyOJUKAIMATA € M3BEXKAaHETO Ha MOP(QOCHHTAKTHYHH KPUTEPHH,
KOUTO CHope€a aBTOpa AOIPHHACAT 3a UIPAXKIAAHETO Ha €TOCA. Cnopez[ Tlon I[aHJ'Iep KOHKpCTHa
C3MKOBa CTPYKTypa cromara 3a HO,HO6pHBaHe Ha €TOCa, IpHu YCJIOBUC, Y€ C€TOCHT € pPC3yJITaT Ha
€3UKOBO-AUCKYPCUBHA KOHCTPYKIIHS.

B HayuyHarta myOuuKaius ce IpeacTaBsi METOJl 32 aHaIu3 Ha 6 peud Ha MyCOJIMHH, BCSIKa pasriieiaHa
oo MOp(l)OCI/IHTaKTI/I‘lHI/I KpUTCpHUU, KOUTO CIIOPEHA aBTOpa KOHCTPyHpPAT €TOCA. CJ'IG)I TOBa C€
pasriexaa Kak OTJejHaTa JIMHTBUCTHYHA CTPYKTypa JOINpPHHACS 3a TOJO0OpSBAaHETO Ha €TOC, NpH
MOJIO’KEHHE, Y€ MO/ €TOC Ce pa3dupa pe3ynTaT OT JIMHIBUCTUYHO-INCKYPCHBHA KOHCTPYKIIHS

B nHayunaTa myOnuKanus ce IpeiCcTaBsIT Pe3yJTaTy OT aHAIKM3K Ha 6 peud Ha MycosmHu:

B Hay4HaTa Hy6J’II/IKaLII/I$I € HallpaBCH 0630p Ha OpCAXOJHU TCOPCTUYHU aHAIM3HU Ha PETOpUKaATa U
aprymeHraiusaTa. V3ciaenBaHeTo H3BEXJAa HCTOPHYCCKH JeDUHHUIMM Ha TEPMHHHUTE. PETOPHKA,
apryMeHTanus, yoexaaBaHe.

B Hay4HaTa CTaTu:d CC ,E[e(l)I/IHI/IpaT 1 BbBCKIAAT IIOHATHA.

MeTOII’bT MOXKE JJa CC€ H3II0JI3BA CAMOCTOATCIIHO — U B KOM6I/IHaHI/I${ C BU3YyaJICH aHaJIu3... - CIIPsIMO
naHerepuuecku TEJ] npe3eHTanny, B KOUTO OCHOBEH aKLIEHT UMa €TOCa.

ﬂO KaKBa CTCINEH € Bb3MOKHO /1a C€ U3I0JI3BA 32 PETOPUYCCKH U3CJICIBAHUA — OLICHKA 10.
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Pedepupane or Cuasa lumurposa:

B Hay4YHaTa ny6n1zn<au1/151 CC mnpeactaBd METOA 3a PETOPUUCCKU aHaJIM3 Ha My.]'[TPIM@)IHﬁHH
MMpEe3CHTAllMU, Chb3AaJACHU 4YPC3 PowerPoint. B Hay4HaTa Hy6J'II/IKaI_II/IH CC MNpCACTaBAT PE3YJITATH OT
dHAJIM3U Ha TOBa KaK C€ MpcfnoaaBa U y4d IpPHU U3IOJJI3BAHC Ha PowerPoint u Ha CJIafI,Z[OBe, J0 KaKBa
CTETIeH C€ yCBOSBAT TpaHW 3HAHMWS W KaK NMpOTHYa OOYYEHHWETO MpH TMOATOTOBKa. B HayuHaTa
nyGIMKaLMsA € HamlpaBeH 0030p Ha MPEIXOJHM METONM M aHANM3H, KaTo aBTOpbT Men Kitencen ce
crypa Ha y4eHH, padoTelld B pa3iuyHu obnactu, a uMeHHo Shwom u Keller (2003: 5), (Tufte 1990:
81), Anders Fagerjord (2005).

CnuchbK ¢ AaBTOPH, ITUCAJIH 110 TEMATA, CCJICKTUPAHU OT CTATUATA OT CuaBa I[I/IMI/IT[)OBa:
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Mahin, Linda. (2004). Powerpoint Pedagogy. Page 219-222 in Business Communication
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Meyer, Richard E. 2001 (2003). Multimedia Learning. Cambridge University Press.

Cambridge.

B Hay4YHaTa CTaTus Ca NpEACTaBECHU 0aszoBu TCOPETUYHU IIOCTAHOBKH, aHAJIM3 Ha IIPE3CHTAILUU
mpe3 npu3mMaTa Ha p€TOPUKaTa, KaKTO U MCTOJNYCCKHN YKa3daHHUs 3a MPCIIOoJaBaHC Ha MPE3CHTAlMOHHN
YMCHHA U Cb3JaBaHC Ha CHCHapI/Iﬁ Ha Ope3eHTauuu — OT 9 cnaﬁ)la -5-6 CTp. OT CTAaTUATA. MCTOILT)T
MOXE OJa CC€ H3II0JI3Ba CaMOCTOATCIHO, KAKTO U B KOM6I/IHaLII/I$[ C Apyru METOAU IpU aHaJIM3U Ha
pa3iuyHu MYyINTUMEIWUHU Tpe3eHTanmnd, B ToBa unciao u B slideshare.net. Jlo kakBa cremeH e
BB3MOXKHO Jia C€ U3I10JI3Ba 3a pCTOPUYCCKH U3CIICABAHUA — OLICHKA 8.

The Elements of Argument: Six Steps to a Thick Theory
Groarke, L. (2013). The Elements of Argument: Six Steps to a Thick Theory. What do we
Know about the World? Rhetorical and Argumentative Perspectives, Gabrijela Kisi¢ek and Igor Z.
Zagar (eds.)

Astop: Leo Groarke, University of Windsor

3araasme: The Elements of Argument: Six Steps to a Thick Theory

Crpanunu: 19

IMy6aukysane: What do we Know about the World? Rhetorical and Argumentative Perspectives,
Gabrijela Kisi¢ek and Igor Z. Zagar (eds.) This book is a joint publication of Educational Research
Institute's Digital Library and Windsor Studies in Argumentation.

Series: Digital Library ; Pages: 422

Pesrome: In the last quarter-century, the emergence of argumentation theory has spurred the
development of an extensive literature on the study of argument. It encompasses empirical and
theoretical investigations that often have their roots in the different traditions that have studied
argument since ancient times — most notably, logic, rhetoric, and dialectics. Against this background, |
advocate a “thick” theory of argument that merges traditional theories, weaving together their
sometimes discordant approaches to provide an overarching framework for the assessment of
arguments in a broad range of contexts. In sketching such a theory, | propose six steps that can
“thicken” traditional approaches to argument in the interests of a comprehensive theory.

Key words: the future of argumentation theory, thick theory of arguments, thin theory of
arguments

Pedepupane ot CunBa Jlumutpona:

Crarusara e npeactaBeHa oT MBanka MaBpoaueBa u 'eprana AmocrtosioBa B CII. ,,Peropuka u
KOMyHHKauuu‘, op. 13, romu 2014 r.

Asrop Ha Tekcra “The Elements of Argument: Six Steps to a Thick Theory”e Jluo I'poyk ot
YHI/IBepCI/ITeTa B YI/IH)_'BOp. B Hero ca MNpeaACTaBCHU CIICMCHTUTC HA apryMCHTA B 6 cTpiku: 1 cThpIKa —
B naugamorto e JIOrHuKara, 2 CTBIIKA — Apl“yMeHT’bT 1 HCTOBUAT PETOPHUYCCKHU KOHTCKCT, 3 cTpIKaA —
ApFYMeHT'BT 1 HCTOBUAT TUAJICKTHUYCCKH KOHTCKCT, 4 CTBIIKA — AprMeHT'bT 1 HCTOBUAT TUAJIOTUYCH
KOHTEKCT; 5 CThIIKa — MyITUMOIANEH apryMeHT; 6 cThlKa — ApryMeHT u emortusa. Criopes aBTopa
MYJITUMOJAIHUAT aApryMCHT MH3JIM3a HU3BBH Bep6aJ1HaTa napaaurMa M HU3BbH TPAAUIHUOHHUTC
pa3OupaHus 3a apryMmeHT; kato QoTtorpaduu, KapTd, CHUIMKH U JPYTH BH3YaJIHUTE M300paKEHUs B
OIPEACIICH KOHTCKCT CBhINO MOrar aa C€ BB3IPUEMAT KAaTO apryMCHTH. I/ISCHCIIOBaTCJI}IT cTura ao
n3BOJa, UC B €paTa Ha LII/I(I)pOBaTa KOMYHUKaAIUsA, KOraTto € JICCHO [a CC nmpeaaBart I/I306pa)K€HI/ISI, 3Byl
" 10pu (1)PI31/I‘1€CKI/I yceliaHus, HC € U3HCHAABAII0, UC BCC MOBCYC APryMCHTU BKJIHOYBAT BU3YAJIHU U
HeBepOaHM eneMeHTH. OCBEH TOBa IMPH3HABAHETO HA MYITHMOJATHHUTE apryMEHTH € €IUH OT
HAaYMHUTE J1a Ce pa3IIupHu 00XBaThT Ha Pa3OMpPAHETO 3a apTyMEHT, KaKTO M J1a C€ HAIPaBH CTHIIKA B
Pa3sBUTUCTO Ha PpCTOpUYHATA TCOpHA. B Hay4dHaTa Hy6J'II/IKaLII/I}I CC MNpPCACTaBAT PpE3yJdaTaTu OT
TEOpETHYEH aHanmu3. B HaydyHaTa mnyOJMKalnus € HampaBeH 0030p Ha TEOPETUYHHM aHAIH3Ud M
PEKOHCTPYKIIMA Ha Teopud B HoBa mapaaurma. HayuHata cTaThd MMa TEOpPETHYHA CTOWHOCT M

7



I[e(l)I/IHI/Ipa MYJITUMOJAJIHUSA apryMCHT. MCTOIL’I)T MOXE HJa C€ H3I0JI3Ba CaMOCTOATCIIHO — B
KOMOWHAIMS C BU3yaJieH PETOPUYECKH aHalM3 - CIPSAMO HW3CieqBaHe Ha aprymenranusta B TED
IIPE3CHTALINH.
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Visual Argumentation. A Reappraisal

Roque, G. Visual Argumentation. A Reappraisal

AsTop: Georges Roque, Centre National de la Recherche Scientifique, Paris

3arnasme: Visual Argumentation. A Reappraisal

Crpanunu: 15

IMy6auxysane: Chapter 154

Pe3stome: Visual argumentation is an incipient field in the broad domain of argumentation. Its
existence has been well documented, thanks to the efforts of a few scholars, amongst whom Leo
Groarke (Birdsell and Groarke 1996; Birdsell and Groarke 2006). Once admitted — even if not by all
theorists of argumentation — that visual argumentation exists, it seems to the author necessary at this
stage of its development to reassess its definition. Indeed, the first step is to give it legitimacy. This is
done by giving many examples, most of them convincing, of visual arguments. Basically the task is to
show that the verbal is not the only way of arguing: the stimulating discovery was that many verbal
arguments can be translated visually or that an equivalent to verbal argument can be found in images.
The first battle, therefore, is to gain legitimacy. Once it is won, the problem, at least this is the way the
author sees it, is not to go on accumulating more evidence of the existence of visual argumentation,
but instead to discuss its definition and extension. The author is convinced that there are visual
arguments, and he has advocated elsewhere in favor of them (Roque 2004). However, he feels
uncomfortable with the definitions given to it, as well as with the way its relationship to verbal
argumentation is generally understood. So, the main issue he raises is the definition of visual
argumentation, and the second one is its relationship to verbal argumentation, which he examines
through the complex issue of mixed media, that is, when argumentation is both verbal and visual.

Pedepupane or Cuasa lumurposa:

ABTOp Ha TekcTa ,Visual Argumentation. A Reappraisal“ e Georges Roque ot ,,Centre
National de la Recherche Scientifique®, Ilapmwxk. B cratusita aBTOpBT HMpOABIIKAaBA TUCKYCHSTA
OTHOCHO MJCTOTO Ha BHU3YyaJIHATA AaprymMeHTanuvss W IIpaBu OHOUT [a I[G(I)I/IHI/Ipa HAYy4HO-
H3CJICO0BATCIICKOTO I10JIC Ha BU3YyaJlHaTa apryMEHTaluA. ABTOp’LT U3ACHABA CJIOKHUTEC B3aUMOBPB3KU
MEXIy MOHATHATA ,,apTYMEHT" W ,,BU3yaJdHO" B JeQUHHUIMATA HAa BH3yaJHATa apryMEHTalUs H
OTKpOsBa 0COOEHOCTUTE HaA HAKOJIKO Pa3jindyHu KaTCropuu. Hpe;[nara CBOA KJ'IaCI/I(bI/IKaI_II/ISI Ha
CMCCCHU BU3YAJIHU U Bep6aJ'IHI/I APryMCHTHU B MCUU. B Tpyda Ca IpCACTABCHU ,Z[e(l)I/IHI/ILII/II/ITe Ha
BU3yaJHUS apTryMEHT B CIETHUTE CTBIKH: | CTBhOKAa ApPrymMeHT, apryMeHTaIus; 2 CThIKAa —
BusyanHoto; 3 cThnka — ApPrymMeHTHT W BH3yaslHOTO; BepOanen win/ W Bu3yaneH u3pa3 Ha
aprymenta; 4 crenka — Kmacudukauus; Cnopen aBropa BepOalTHUSAT apryMeHT H3JIHM3a H3BBH
BepOajgHaTa mapagurMa M HM3BbH TPAAUIMOHHUTE pa30UpaHus 3a apryMeHT; KaTo TIpaduky,
dotorpaduu, KapTu, CHUIMKA M IPYTH BU3YAIHUTE W300paKCHUS B ONPEACICH KOHTEKCT ChIO MOTaT
Ja CC BB3NPUCMAT KAaTO apryMCHTH. I/IBCJ'IC,Z[OBaTeIIHT CTura a0 u3BoJad, 4€ BCC MOBCYC apryMCHTH
BKJIFOYBAT BU3YAJIHU CJIICMCHTH. OcBeH TOBa IIPpU3HABaHECTO Ha BU3YAJIHUTC ApryMCHTH € €IUH OT
HAaYMHUTE J1a Ce pa3IIupHu 00XBAaTHT HA Pa30MpPaHETO 32 ApTyMEHT, KAKTO M JIa CE HAIlpaBH CTHIIKA B
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Pa3BUTUCTO Ha PpETOPpUYHATA TCOPHUH. B Hay4dHaTa HyGHHKaHI/IH CC MNpCACTaBAT PpE3yJITaTU OT
TeopeTHdeH aHanu3.B HayuHata myOnukanus € HampaBeH 0030p Ha TEOPETHYHU aHalu3d |
PEKOHCTPYKIHMA Ha AePUHUIIMU B HOBa mapaaurma. Haydnara craTusi IMa TEOpETHYHA CTOWHOCT U
I[e(l)I/IHI/Ipa BU3YAJIHUA apryMCHT. MCTOI[’I)T MOXE Ja C€ HU3II0JI3Ba CaMOCTOSTCIHO — B KOM6I/IH3HI/IH C
BU3YAJICH PETOPHUYCCKU aHallu3 — CIPAMO M3CJICABAHC Ha BU3YyaJlHa aprymcHTalusATa B TED
IIPE3CHTALIUN.

,HO KakBa CTCIICH € Bb3MOKHO Ja CC U3M0JI3BA 3a PCTOPUUCCKU HU3CIICABAHUSA — OLICHKA OT 4.
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Pictorial Argumentation in Advertising: Visual Tropes and Figures as a Way of Creating
Visual Argumentation

Kjeldsen, Jens E. Pictorial Argumentation in Advertising: Visual Tropes and Figures as a Way of
Creating Visual Argumentation

Astop: Jens E. Kjeldsen, Department of Information Science and Media Studies, University of
Bergen, Norway

3arnaBme: Pictorial Argumentation in Advertising: Visual Tropes and Figures as a Way of
Creating Visual Argumentation

Crpanunu: 17

IMy6auxysane:Chapter 16

Pestome: During the latter part of the twentieth century, and particularly during the last two
decades, advertising has become increasingly visual (cf. Leiss et al. 2005 ; van Gisbergen et al. 2004 ;
Pollay 1985 ). Imagery now dominates advertising. Considering advertising as a kind of
argumentation, we may ask how we actually argue by means of pictures, or more specifically, how we
argue with ads that are predominantly visual. In this article, the author argues that visual rhetorical
figures in advertising — meaning both tropes and figures — are not only ornamental, but also support
the creation of arguments about product and brand. His claim is that rhetorical figures direct the
audience to read arguments into advertisements that are predominantly pictorially mediated. Pictures
are ambiguous, but rhetorical figures can help delimit the possible interpretations, thus evoking the
intended arguments.

Pedepupane ot Cuasa [lumurposa:

ABTOp Ha TeKCTa ,,APprymMeHTanMsi OT M300pa:KeHHs] B PpeKJIaMaTa: BHU3YAJHM TPONU U
¢urypu xkaTo Ha4YMH 3a Ch3JaBaHe Ha BU3yaJHa aprymeHtanusa® (,,Pictorial Argumentation in
Adbvertising: Visual Tropes and Figures as a Way of Creating Visual Argumentation®) e Henc
Kiieanesn (Jens E. Kjeldsen) or ,,Department of Information Science and Media Studies”,
University of Bergen.

B cratusara ABTOPBT U3CJICABA BU3yallHAaTa apryMCHTAUA U IIO-KOHKPETHO BU3YaJIHUTE TPOIIU B
KoOME€pcCuajiHaTa peEKiama. ABTOp’bT HU3BCXKOa YCTUPHU OCHOBHHU PETOPHUYCCKHM KadeCTBa Ha
I/I306pa)KeHI/I$ITa. HOCpe,E[CTBOM TAX ONPCACTaBsA PCKOHCTPYKUUATA HAa BU3YyaJIHATA apTyMCHTALlUSd — B
KOHTEKCT U C peTopuuecku (urypu. B pesynrarure mpuiara mpuMepu 3a BU3yaliHa apryMEHTAIHs C
peropuueckn ¢urypu. Croopea aBTopa eTOTHYECKaTa apryMeHTallds WMa TPUIOKECHHE BHB
BU3YAJIIHOTO IIpH HpO(l)CCI/IOHaJ'IHOTO UBIIBJIHCHUC HAa PCKIIaMU. I/I3CJ'IC)_IOBaT6J'I$[T CcTura J0 u3BoJa, 4c
PETOPHUUCCKUTE KaYCCTBA HA apIr'YMCHTHUTEC Ca OT IMOMOIIl HAa YYCHUTC IPHU PCKOHCTPYKIHUA U o0scHEeHHnE
Ha BU3YaJIHUTC apryMCHTH. PeTopI/IT-IeCKI/IHT " aprymeHTaTUBCH MMOTCHIUAJl HAa PEKIIaMUTE € IMIPEANMHO
BU3yasieH. B HaydHata myOnwKamus ce TPEACTaBST PEe3yJNTaTH OT PEKOHCTPYKIHS Ha BHU3yaJTHH
aprymeHTu. B Hay4yHaTa myOnuKanus € HanpaBeH TEOPETHUEH 0030p M PEKOHCTPYKIMS HA apryMEHTH
MMOCpEACTBOM BU3YAJIHU (l)I/IprI/I U TpOIIH. HaquaTa cTaTusd HMMa H3CJICIOBATCICKA CTOMHOCT npu
AHAJIN3 Ha BU3yaJIHU apryMCHTH. MCTO,ZIT:T MOXKE€ aa C€ HU3I10JI3Ba CaMOCTOATCIHO — B KOM6I/IHaI_II/I§I C
BU3YAJICH PCTOPUYCCKU aHalIu3 — CIPAMO MHM3CJICABAHC Ha BHU3yaJlHA aprymCcHTalUATa B TED
MMPE3CHTALlU.

I[O KaKBa CTCIICH € Bb3MOKHO JIa C€ M3I10JI3Ba 3a PETOPUUCCKH U3CIICABAHUA — OLICHKA OT 7.
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Crpanunu: 17

Iy6auxyBane: Chapter 16

The presentation program PowerPoint is probably the most used tool in the schools, high schools
and universities of today. The use of this program, however, comes at a cost, because it is not just a
different and neutral way of teaching. Like the use of any technology, PowerPoint affects not only the
way we present and teach, but also the way we think, learn and understand. The
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program carries an inherent tendency to crate fragmentation of thought and cognitive overload. In
order to avoid this we should stop thinking in terms of technology and begin to think rhetorically.
What we need is media rhetoracy: the ability to communicate persuasively and appropriately.

Pedepupane or Cuasa Iumurpona:

ABTOp Ha Tekcra “Peropuxa Ha PowerPoint* (,The Rhetoric of PowerPoint*) e Henc
Kiinnacsn (Jens E. Kjeldsen) or ,,Department of Information Science and Media Studies”,
University of Bergen.

B crarusta aBTOpBT M3cneABa mpuchcTBUETO Ha Power Point B oOpasoBanHuero, OW3Heca H
KoMyHUKanuuTe. KputukyBa ocTtpo OemHusi, HECBbp3aH, (PparMeHTHpaH KOTHUTHUBEH CTHI Ha
Mpe/ICTaBsHE Ha WHQOpPMAIHs C Ta3u mporpama. M3BeneHW ca HENOCTATHIIUTE W OTPaHUYCHUATA Ha
copTyebpa W HEraTHBHOTO BIMSHUE Ha MPE3CHTHPAHETO HA HECBBP3aHM IIapueTa pPa3loKbcaHa
nHpOpMaIUs BHPXY ayIdupTOpHUsATa. ABTOPBT H3BEXJa OCHOBHUTE HemocTarhilm Ha PowerPoint u
poOiIeMaTH3upa MPOJIOKEHUETO UM B cdepaTa Ha oOpazoBaHueTo. IlocpecTBOM BBHBEKIAHETO Ha
TIOHATHS 32 PETOPHYHA TPaMOTHOCT U MYJITHMYIAlTHO y4YeHE ce IMpejyiara mpomsHa Ha (okyca mpu
M3TOTBSIHETO Ha MPE3CHTAIUS — OT CJIAIO CJIeJBaHe Ha co)Tyepa B pETOPHUYHO OCMUCIISIHE U aHAJIU3 Ha
KOHTEKCT, ayJIUTOPHUsI U ChIbPKAHUE M YMEJIOTO UM PEHNpEe3CHTUpAaHE C MEJaroruyecku neaud. B
pesynTaTHTe ce TMpHiarar mpuMepH 3a HeyMmecTHa ymoTpeba Ha Power Point mpm mpeseHTarum B
cepara Ha oOpazoBanueto. Cropen aBTopa Power Point mma ycmex B KOHTeKkcTa Ha OM3Heca.
HSCJ'IG,I[OB&TGJ’I?IT cTura a0 u3Boaa, 4€ pETOPHUUYCCKUTE IMMO3HAHUA U YMCHUA Ha IMPE3CHTAaTOPUTE Ca OT
3HaYeHHE W ca B IOMOII] IIPH Ch3JaBaHe Ha mpe3eHTanuu ¢ Power Point. B HayunaTta myOmmkanms e
HAIpaBeH TEOPETHYCH 0030p M KpUTHMKAa Ha mpe3eHTanmute Power Point. Hayunarta cratus uma
pedepeHTHa CTOHHOCT.

CnuchK ¢ aBTOpPH, MCAJH 110 TEMaTa, CeJIEKTHPaHH 0T craTuaTa oT CuiBa Jlumurposa:

Aristotle. 1991. The Art of Rhetoric. Penguin classics. Penguin Books. London.

Bartsch, Robert A. and Kristi M. Cobern. 2003. “Effectiveness of PowerPoint presentations in
lectures”. Page 77-86 in Computers & Education, 41 (2003).

Blokzijl, Wim & Roos Naeff. 2004. “The Instructor as stagehand. Dutch Student Responses to
PowerPoint”. Page 70-77 in Business Communication Quarterly, Vol 67, No 1. Marts.

Carruthers, Mary & Jan M. Ziolkowski (ed.). 2002. The Medieval Craft of Memory. An
Anthology of Texts and Pictures. University of Pennsylvania Press. Philadelphia. Columbia Accident
Investigation Board. 2003. Report volume 1. August 2003.

Eysenck, Michael W. 2001. Principles of cognitive Psychology. 2nd Edition. Psychology

Press. East Sussex

Erstad, Ola. 2004 “Mediekompetanse in det sosiokulturelle felt”. Page 215-235 in Norsk

Medietidsskrift, arg. 11, nr. 3.

Fagerjord, Anders. 2005 “Prescripts: Authoring With Templates”. Kairos. Vol 10. Iss. 1.

Fall 2005. (published at
http://english.ttu.edu/kairos/10.1/binder2.html?coverweb/fagerjord/index.htm
1)

Geertz, Clifford. 1973. The Interpretation of Cultures. Basic Books. New York.

Guernsey, Lisa. 2001. “PowerPoint invades the Classroom”. New York Times, May 31,

2001.

Jaffe, Greg. 2000. “Pentagon cracks down on ... PowerPoint”. Wall Street Journal Online 25/4-
2000. Downloaded from: http://news.zdnet.com/2100-9595 22-502314.html

Keller, Julia. 2003. “Is PowerPoint the devil?”’(posted on www.siliconvalley.com 22

January, 2003)

Loisel, Meghan & Rachel Samantha Galer. 2004. “Uses of PowerPoint in the 314L Classroom”.
Computer Writing and Research Lab. White Paper Series: # 040505-3

Mahin, Linda. 2004. Powerpoint Pedagogy. Page 219-222 in Business Communication

Quarterly. Vol. 67. No. 1, March 2004.

Meyer, Richard E. 2001 (2003). Multimedia Learning. Cambridge University Press.

Cambridge.

14


http://news.zdnet.com/2100-9595_22-502314.html

Meyer, Richard E. & Roxana Moreno. 2003. “Nine Ways to Reduce Cognitive Load in

Multimedia Learning”. Page 43-52 in Educational Psychologist, 38 (1). Lawrence Erlbaum
Associates.

Meyers, Greg. 2000. “Powerpoints: Technology, Lectures and Changing Genres”. Page

177-191 in (red) Anna Trosborg: Analysing Professional Genres. John Benjamins Publishing
Company. Amsterdam/Philadelphia.

Miller, George A. 1956. “The Magical Number Seven, Plus or Minus Two: Some Limits

on our Capacity for Processing Information”. Psychological Review, 63 (1956), 81- 97). (posted at
www.well.com/user/smalin/miller.html

Moreno, Roxana & Richard Mayer. 1999. “Visual Presentations in Multimedia Learning:
Conditions that Overload Visual Working Memory”. Page 793-800 in (ed.) Dionysius P. Huijsmans &
Arnold W.M. Smeulders: VISUAL’99, LNCS 1614. Springer-Verlag, Berlin. Heidelberg.

Norvig, Peter (undated) http://www.norvig.com/Gettysburg/ (accessed 27.04.06) Paivio, Allan.
1978 “A Dual Coding Approach to Perception and Cognition”. Page 39-52 in (ed.) Herbert O. Pick Jr.
& Ellitot Saltzman (ed.) Modes of Perceiving and Processing Information. Lawrence Erlbaum
Associates. Hilsdale, NewlJersey.

Paivio, Allan 1971 (1979) Imagery and Verbal Processes.Lawrence Erlbaum. Hilsdale, New York.

Parker, Ian. 2001. “Absolute Powerpoint. Can a software package edit our thoughts”. Page 76ff in
The New Yorker, 28 May (Annals of Business Section).

Pece, Gregory S. 2005. The PowerPoint Society: The influence of PowerPoint in the U.S.
Government and Bureacracy. Thesis submitted to the Faculty of Virginia Polytechnic Institute and
State University in partial fulfillment of the requirements for the degree of Master of Arts in Political
Science. Blacksburg, Virginia.

Postman, Neil. 1985. Amusing ourselves to death. Public discourse in the age of show business.
Heinemann. London.

Potter, James W. 2005. Media literacy. Sage Publications Thousand Oaks, California.

Shaw, Gordon, Robert Brown, & Philip Bromilley. 1998. “Strategic Stories: How 3M Is

Rewriting Business Planning”. Page 3-8 in reprint no. 98310 of Harvard Business Review. May-
June 1998

Shwom, Barbara L. & Karl P. Keller. 2003. ““The Great Man Has Spoken. Now What Do

I Do?”. A Response to Edward R. Tufte’s “The Cognitive Style of PowerPoint™. Communication
Insight, Vol 1. Issue 1. October 2002. Newsletter from thecompany CommunicationPartners. (Last
downloaded from www.communipartners.com 7/1-2005

Simpson, Claude L., Lissa Pollacia, Jimmy Speers, T. Hilman Willis & Rick Tarver. 2003. “An
Analysis of Certain Factors Related to the Use of PowerPoint”. Page 73-83 in Communications of the
International Information Management Association, Volume 3, Issue 2.

Szabo, A. & N. Hastings. 2000. “Using IT in the undergraduated classroom: should we replace the
blackboard with PowerPoint”. Page 175-187 in Computers & Education, 35 (2000).

Thompson, Clive. 2003. “PowerPoint Makes You Dumb”. NewYork Times. 14/12-2003.

Tufte, Edward R. 1990. Envisioning Information. Graphics Press. Connecticut.

Tufte, Edward R. 2003. The Cognitive Style of PowerPoint. Graphics Press. Conneticut. Yates, Jo
Anne & Wanda Orlikowski (under publication): The PowerPoint Presentation and Its Corollaries” in
Mark Zachery and Charlotte Thralls (ed.) The Cultural Turn: Perspectives on Communicative
Practices in Workplaces and Professions.Baywood. New York.

Yates, Frances A. 1966 (1974). The Art of Memory. University of Chicago. Chicago.

The functions of rhetoric in the Bulgarian public sphere
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Astop: Ivanka Mavrodieva, SU University St. Kliment Ohridsky, Sofia
3araasue: The functions of rhetoric in the Bulgarian public sphere
Crpannuu: 13
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IMy6auxysane: JCCSEC Volume 2, Issue 2, 2013

Abstract: Political rhetoric in Bulgaria after 1989 has changed as a result of political, cultural,
technological, social, philological, and media factors. The participants in the protests use social
networks as virtual tribunes; Bulgarian citizens broadcast their civil demands in front of virtual
audiences. Civil rhetoric is an instrument to involve the citizens in the political activities, to present
the requests and suggestions of the Bulgarian citizens in front of the state institutions.

Keywords: Bulgaria; rhetoric; public sphere; dialogue; institutions; citizens; protests.

Pedepupane:

ABTop Ha Tekcra ,, The functions of rhetoric in the Bulgarian public sphere®“ e Ivanka
Mavrodieva or ,,Department of Rhetoric ”, SU University St. Kliment Ohridsky. Xunoresara na
aBTopa €, 4e¢ B ObJrapckara MoJIMTHYECKa PETOPUKA U MIPU MATPHUIATa OPaTOP-peU-ayIUTOPHUS CIIC]
1990 uma HOBM TpaHCcopMmamuu. BupTyamHaTa KOMyHHKAalWs BKIIOYBA BU3YallHU W BepOaTHU
€JIEMEHTH U I'PaXXIAHCKOTO KpacCHOpEUYUe UMa HOBU mposiBiaeHUs. Crnopen aBTopa UHTEPHET IPOMEHS
(GyHKIMHUTE Ha peTopruecKara KOMyHUKaIUs. ABTOPBT BbBEXK/A MOHITHUSATA ,,BUPTYAIHA pETOPUKa™,
,»BUPTyaJlHa TOJINTHYECKAa PEeTOpUKa®, ,,BU3yallHa TOJIMTHYECKa peTopuka*“. MaBpoaueBa H3sCHSIBA
HOBHTE KaHPOBE B HHTEPHET BHUI€0 KOH(MEpeHIHs, yeOnHap, BUpTyaneH (Gopym u rmoctoBe. Onucsa ce
JKaHpa ,,IoCT . BhBEXIAT ce XapaKTepUCTUKHUTE HA TIOJIUTUYECKOTO ToBopeHe B brirapus crex 1990
r. AHamu3Wpa ce TpakJaHCKaTa peTopuka B HMHTepHeT Iuiatgopmu karo Twitter u Facebook.
HampaBer e Teopernuen 0030p Ha OBJArapcKUTe Yy4YeHH, KOWUTO ca H3CIeABANIA TeMara 3a
TpaKJaHCKATa PETOPUKA. ABTOPBT M3pa3siBa KPUTHKA KbM JIMIICATA HA BUPTyajlHA JTUAJOTHUYHOCT B
peropukaTta Ha noiauTunure. M3BexJa HOBHTE BapualMyd Ha MaTpUILATa OpaTOp-ped-ayIUuTOPHS.
OnuceBar ce crnenuUKUTE HAa HOBAaTa TPaKIaHCKa PETOPHUKA B HMHTEPHET. AHAIM3UpaHH Ca
PETOPHUUCCKUTE HU34BU HA JICTHUTC IPOTECTU OT e—rpam;[aHI/ITe/e—citizens, HU3BCJICHU Ca CJIIOraHU U €
HaIpaBeH BUPTyaJIeH PETOPUUEH aHAIN3 Ha JUajiora MKy MHCTUTYIIUUTE U OBIrapcKUTE rpa)IaHu.
PesynTarute ca opranuzupanu no mMojena Ha yuenute Jos van den Broek, Willam Koetsenruijter, Jaap
de Jong, Letitia Smit ot kuurarta ,,Visual Language. Perspectives for both Makers and Users” (110-
111). MoaenbT Ha pPEeTOPUYECKH BH3YyaJIeH aHAlM3 € PEKOHCTPYHpaH Ha 0a3ara Ha PETOPHUYECKUTE
KaHOHM W TpuHOUNU. Mojenbt BkIo4YBa 6 ¢asu: mepBara e “0” W BKIIOYBA aHaNM3 Ha
KOMYHUKAaTUBHATa CUTyalus, KOH ¢ u3npariavia Ha CLO6H_IGHI/I€TO, KaKbB € KaHAJIBT U AP. ®daza 1 ¢
HapeueHa “Inventio” u onpeaens U300PHT HA TOBA, KOETO ce n300pa3sBa. daza 2 BKIOUBA CIEIBAIITHS
peropuiecku kaHoH (Dispositio) u ompeaenst ¢opmanHoro opopmsiHe Ha H3o0pakeHusara. Paza 3
(Elocutio) onpenens u3paszHute cpeacTsa, KOMTo ce oTkposBaT . Pasa 4 Bkiousa ethos, pathos, logos
" onpeacisl 10 KakBa CTCIICH TPUTEC crocoba Ha y6€)K,Z[eHI/I CC Ipujiarar. HOCJ’IG}.‘[HaTa (1)3.33 5 e etanbT
Ha (MHAIHA OIIEHKA M BHIIPOCHT OTHOCHO IENIUTE Ha u3cienBaHeTo ca “ Kak menu ToBa nzo0paxeHne
Ja yoemu M JOKOJKO e(peKTUBHO ca IojadpaHu crocoOuTe 3a yoOesaenue?” Ananmusupanu ca 300
CHHMKHM, BHJEO KIMIIOBe, MyOnuKanuu B couuanHutre Mpexu Facebook, Twitter. XKanposere u
MaTCpUuaiuTe Ca MOCTOBE, BUZACO KIIMIIOBC, KApUKAaTypHU, CHUMKH, ITIOCIIAHUS, C”LO6H_[€HI/I$I, peuu 1 ap.
MGTOII’I)T Ha M3CJICABAHC € HWHTCPAUCHUINIMHAPCH MW BKIIKOYBA PETOPHUYCCKU aAHAIN3 W BU3YAJICH
PETOPHUYUCCKU aHATIU3 U € MMOAXOMAI 3a U3CIICABAHUA B C(bepaTa Ha BU3yajlHa BUPTYyaJIHa pCTOPHUKA B
TED.
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Verbal and Visual Features of Web-writing in academic sites and blogs
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3araasue: Verbal and Visual Features of Web-writing in academic sites and blogs

Crpannuu:10

Iyoankysane: Conference on British and American Studies 9th edition Transylvania University
press, Brasov

Abstract: This study examines specific features of the web-writing as part of the virtual
communication. The sites of the scientific and educational institutions are traditional format but the
academic blogs are relatively new phenomena, which have developed dynamically during the last
years in Bulgaria. The scientific sites follow the traditional model of web-writing, some of them are
designed in accordance with the standards but others are between Web 1.0 and Web 2.0. More
academic bloggers write in accordance with the best models of academic writing of Web 2.0. and they
are ready to take part in interactive communication. The posts in Bulgarian academic blogs present not
only scientific content but expert opinions and popular information, as well. The academic bloggers
create multimodal texts including verbal and visual elements: short sentences, brief paragraphs,
photos, video clips and hyperlinks.

Pedepupane or Cuasa lumurtposna:

The paper is an attempt to present the results of a research on verbal and visual elements in 50
academic sites and 100 academic blogs. There is a combination of two approaches: a brief historical
observation and the introduction of the main terms and notions, starting from the basic ones and
continuing to the new terms incorporated gradually in the functional terminology of the field of virtual
communication. After the theoretical framework the results of the research are presented. The focus is
on the specific application of verbal and visual elements in the academic blogs and sites (academic,
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scientific and educational websites). Analysis of types of academic bloggers, and academic web
writing is conducted.

ABTOp Ha TekcTa ,,Verbal and Visual Features of Web-writing in academic sites and blogs* e Ivanka
Mavrodieva ot ,,Department of Rhetoric ”, SU University St. Kliment Ohridsky.
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3araasmue: “Doing Rhetorical History of the Visual: The Photograph and the Archive.”

Crpannuu: 195-214.

IMy6auxysane: Mahwah, NJ: Lawrence Erlbaum.

Pe3tome ot Cuna JIumutpoBa: Kapa ®unersH 3anousa eceto cu “Ch3/laBaHE Ha pETOpHYECKA
UCTOpUSl Ha BHU3YAJIHOTO: CHMMKAaTa M apxuBa,” C JIUCKYCHS Ha BTOpaTa BCTBIIMTENHA PEY Ha
OpanximH Py3sent. ABTOPBT 51 00pHCyBa KaTo KapTHHA Ha O€HOCTTa, KOATO pa3uuTa Ha opaTopa Ja
s Obsie BUAsSHA npe3 HeroBuTe oun. Crucanne LOOK nyOnukyBa HSKOJIKO (oTorpaduu, HanpaBeHU
OT TpaBUTENICTBEHH QoTOrpadu, KOUTO ca B CHHXPOH ¢ peuTa. ODUHErbH aHANM3upa H300paKeHHsITa,
no3oBaBaiiku ce Ha paborata Ha JleiBun 3apedcku ga pazdepe MCTOpUATA HAa PETOPUKATA B U Upe3
¢dororpadum KaTo ce copTHparT TPH MOMEHTa B JKHBOTa Ha H300paKEHHUETO: Ch3JaBaHe,
penpojynypane, U pasnpoctpaHeHre. OUHErbH HM3MOJI3BAa JBE OT OOIIO YETHPHUTE JIETEKTOpa Ha
3apedcku 3a peTopHyYecKa HCTOPHUS: HCTOPHYECKOTO H3y4yaBaHE Ha PETOPUYHU CHOUTHUS KOETO
pasKpuBa HMCTOpHATA 3a] PETOPUYHU CHOUTHS KAaKBUTO Ca CBH3JABAHETO WM PENpPOLYLUPAHETO M
PETOPUYHOTO M3ydYaBaHE Ha UCTOPUYECKU CHOUTHS, KOCTO aHAIM3HpaA IEUTe Ha UCTOPHUATA cama TI0
cebe cH, ChILO Taka U pas3npocTpaneHneTo. Kato n3non3sBa HMHCTPYMEHTH Ha pETOpUYECKATa UCTOPHH,
®duHeran cTura 10 3aKJIOYEHHE, Y€ CHIMTE, KOUTO BOJAT 10 NMPOU3BEKIAHETO HA U300paKEHHMS, 32
KOUTO C€ € TOBOPWJIO ca Hampeabka BbB (ororpadusra npe3 20-re roguuau Ha 20. BEK, IEIUTE Ha
npoekra Ha ®CA u uupeonorusta Ha cnucanune LOOK na wmsnmon3ea ¢otorpaduu u jga paskaspa
UCTOPUH. 3a penpoayKIUATA € LeJITa Ha PeJakTopa Ja U3M0JI3Ba N300pakKeHus Ha Jiella, 3a Ja chOynu
CHUMIITUSL ¥ ApaMaTUYHU 3arjlaBus 3a Ja MpHBJeue BHUMAaHUETO Ha yuTarenute. B mocnenctsue Ha
peropukata Ha paskaza Ha LOOK na oOBuHM kepTBaTra JOKaTro pernpe3eHTHpa Mmeradopara Ha
,»3a0paBeHrs1 YOBEK™ BOJIM J0 pa3npocTpaHeHneTo Ha cHUMKHUTe Ha @CA, KOUTO ce MOBABAT Apyraje
C JIpyr Au3aiiH U PETOPUYECKO 3HAYCHHUE, KaTo ,,AKOHOMHYECKA TJIeJHA TOYKA** BMECTO ,,BpaskecKa
riemHa Touka“. ToBa e MHAUKAITUS 32 MHOYKECTBOTO IUCKYPCH Ha TeMa OeHOCTTa.
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http://cfi.au.dk/fileadmin/www.cfi.au.dk/publikationer/cfis_skriftserie/006_nielsen.pdf

Foss, Sonja K. (2004). ""Framing the Study of Visual Rhetoric: Toward a Transformation of
Rhetorical Theory. In Defining Visual Rhetorics. Ed. Charles A. Hill and Marguerite Helmers.
Mahwah, NJ: Lawrence Erlbaum. 303-314.

AsTop: Foss, Sonja K.

3araasue: "Framing the Study of Visual Rhetoric: Toward a Transformation of Rhetorical Theory. In
Defining Visual Rhetorics.

Crpannnu: 303-314.

IMy6auxyBane: Mahwah, NJ: Lawrence Erlbaum. Chapter 14.

Pe3rome or Cuiisa JIumurposa: Cona @oc B eceto cu “CTecHsIBaHE HA U3yYaBaHETO HA BU3yajHaTa
petopuka: Kem TpanchopMmaius Ha peropryeckaTa TEOpHUS* Mpeasiara mapagiurma, ¢ KosTo MOXe Jia
Ce aHamu3Mpa W MOMYJSIpU3Upa BU3YaTHOTO KaTo peTopuka. Ts u3mons3Ba ,,KaHOHH', 32 Ja HAIPaBU
OrpaHMYCHUEC Ha aHaliu3a. HSCJ’IQI{OB&TGJ’IK&T& IIOsSICHABA HAYWMHHUTE, II0 KOHTO CC Heq)HHHpa
petopukata. Tst pa3mens TepMHHA ,,BU3yallHa PETOpHUKA* HA BE OCHOBHH Je(PUHWUIIMN — eIHATa e
apredakT, a Ipyrara e nepcrekTuBa. ApreakTbT € H300paKEHUETO MM OOEKTHT caM Mo cebe cu. A
TCPMUHBT CC€ HU3IOJBA U KaTo a6CTpaKTHO CbIICCTBUTCIIHO IMCPCIICKTUBA, KOrato MHNpeacCTaBJIsABa
AAPOTO Ha HAYYHOTO IIOJIE Ha BU3yaJIHAaTa PETOpPHKA. CJ'IGZ[BaH_[I/IﬂT KAaHOH 3acdra TO3M acCIICKT Ha
BU3yaJlHaTa PETOPUKA, BBPXY KONTO ce (okycupa 3putenar. Vima Tpu BapuaHTa: iprupoja, pyHKIusI u
oneHka. [lpupona: wnm GpusndeckoTo OuTHe Ha apTedakTa, ¢ IPEACTABCHU M IPEAJIOKEHU CICMEHTH.
OyHKIHATA 3aBUCH OT e(eKTa, KOWTO apTedakThT MMa OTAETHO OT IenTa Ha aBTopa. OleHkaTa ce
OTHacs 0 (pyHKIHMATA U 3acsira ycliexa W BATUAHOCTTA Ha apredakrta. [locineqHusaT kaHOH ce oTHacs
JI0 TIOAXOJ]a Ha OIEHSABAILMS, MOJXOAUTE ca NEAYKTUBEH WM WHIYKTUBEH. JIEAYKTUBHUSAT MOAXOJ
pa3unTa Ha CBIIECTBYBAIlKM MCTOAH, KOUTO CC HM3MO0J3BAT 3a OICHKa Ha AMCKYypCa, JOKATO IIpU
WHAYKTUBHHUA MIOAXOA C€ INpHUEMaA, Y€ CHUICCTBYBAT PA3JIMKHW MCXKAY BU3YAJTTHUTC U JUCKYPCUBHHUTC
CHUMBOJIM W C€ MPOAB/DKABA 10 HAYMH, KOHTO ce choOpassBa ¢ Te3u crnenupuynu pasiauku. Cropen
aBTOpa BTOPHAT MMOAXO0/J € NOIPHUHECHII B IMO-TOJIsIMa CTCIICH 3a Pa3BUTUCTO HA BHU3YyaJIHATC PCTOPHKA
KaTO HaykKa. 3a€,Z[H0 KaHOHUTC MLCJIAT aHaJIM3a Ha BHU3YyallHATa PETOpPHUKA U Ja C€ IOAIIOMOI'HE
Z[e(l)HI/IpaHeTO HOB JXaHp, MOSBUJI C€ B PE3YJITAT HAa CbBPCMCHHATA HAYKaA.

Foss, Sonja K. “Theory of Visual Rhetoric.” Handbook of Visual Communication: Theory,
Methods, and Media. Eds. Ken Smith, Sandra Moriarty, Gretchen Barbatsis, and Keith Kenney.
Mahwah, New Jersey: Lawrence Erlbaum. 2005. 141-52.

ABTop: Foss, Sonja K.

3armasue: “Theory of Visual Rhetoric.” Handbook of Visual Communication: Theory, Methods, and
Media.

Crpannuu: 141-52.

Iy6ankyBane: Mahwah, New Jersey: Lawrence Erlbaum.

Pe3iome ot CuaBa JIlumutposa Llenra Ha “Teopwust Ha Bu3yanHara peropuka” Ha Cons Doc e na ce
00bpHE BHMMAaHHE Ha BBIIPOCH W OTPAaHMYCHMS, KOWTO Ca CBBbpP3aHU C BU3yaiHaTa peropuka. doc
NpaBU TEOPETHYEH 0030p Ha MpoOIEeMUTE, KOUTO CpellaT YUEHUTE C BKIIOYBAHETO HAa BU3YaJHOTO B
MOJIETO Ha pEeTOpUKaTra, OT JIMIcAaTa Ha CHeNU(pUYHO OOydueHHe Ha PETOPHUIIMTE B Taszu cdepa 1o
yOexxIaHneTo, 4e HW300paKeHUSATA CTOST MO-HHCKO B CpPaBHEHHWE ChC CTaHJapTHaTa pPETOPHKa
(muckypc). ABTOPBT MpOABIKaBa HM3JIOKEHHETO C BKJIIOUYBAHETO HA OCHOBAHUS, KOUTO MOJKPEIST
aKTyaJHOCTTa M BJIMSHUETO Ha BU3yaJHaTe PETOPUKA. 3a OCHOBEH (DaKTOp ce MOCoYBaT KyJITYpHHTE
npoMeHH. M3cnenoBatenkara 00ACHSABAa CHITHUTE B3aUMOBPB3KH, KOUTO M300pakeHUsATa OUXa MOTIH
Jla Ch3/1aAatr, KoeTo 000CHOBaBa Hy)KJaTa OT MO-A00p0 M MO-LSUIOCTHO pa3OupaHe Ha peTophuecKara
Teopust. Poc u3sM3HABA eeKTUTEe OT MOsiBa Ha BU3yalHATa peTopuka. [IbpBUSAT € ABy3HA4YHOCTTa Ha
TEPMHHA — MOXE Ja Oblle W3IMON3BaH KAaro abCTpPaKTeH WM KOHKPETEH MOJUIOT: apTe(akT Wiu
KOHKPETHO 3HAa4YeHHe, KOETO H3CIeABa BH3YAIHOTO camMo 1o cebe cu. llepcrexktuBata wim
a0CTPaKTHOTO 3HAYCHUE € CBB3aHO C Hay4YHATa IUCIMILUIMHA, KOATO ce 00oco0sBa. Poc passicHsBa, ue
3a Jla ce cuuTa apredakT Ha BU3yallHaTa PETOPHKA, HMa TPU YCIOBUS: TPSOBA J]a CHMBOIU3UPA HEIIO,
Jla € OWJI0 CH3MAZICHO LIEIEHACOYEHO, /1a NMa PEIUIHEHT, KbM KOTOTO € TPeAHa3HauYeHO TOCIaHNueTo.
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[MomoOHO Ha apTedakTa W TMEPCIEKTHBAaTa HAa BU3yallHATA PETOPUKA MMa TPU XaPAKTCPUCTHKU:
npupojia, GyHKOHA U oreHka. OTTYK MepCleKTHBaTa MOXKe Ja ObJle pasriexkaaHa OT JBE MOCOKH C
WHAYKTUBEH WM C JeAYKTUBEH MOAXo[. JlemMyKTHBHHSAT TMOIXOA € TSACHO CBBpP3aH C MOAX0oAa Ha
CTaHJapTHAaTa pETOPHKA, JOKATO WHIAYKTHBHUAT TOAXOA ce (OKycHpa Ha XapaKTePUCTHKHU
crierMpuUHN 3a M300pakeHusATa. M aBara moaXoma ce M3MON3BAT 3a W3CJCIBaHE HAa BU3yallHATa
peropuka. Peropummre mpumoOMBaT aaeKBAaTHO pa3OHpaHe HA TE3W BIUATEITHH H300pKCHHS H
CHMBOIJIH.
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Anoranuu ot [decuciaapa CTonukoBa — JOKTOPAHT B KaTenpa ,,Peropuka“

»BUpTyanaHa peropuka. OT THeBHUIIUTE 10 COUATHUATHUTE MPeKU”
ABTop: IBanka Masponuesa
3arnasue: ,,Buptyanna peropuka. OT THEBHUIIUTE JO COIUATHUATHUTE MPEXKU™~
Crpannnu: 231
IIyonuxyBane: 2010 T.
YU ,,Cs. Kn. Oxpuacku” — kaura
AOcTpakt — aHoTupane or J[lecuciaaBa CroumukoBa: Kuurara mpocnensBa 0coOE€HOCTHUTE Ha
peropukara ot antuuHoctra 10 Web 2.0., kato Haarpaxkaa TpaaHIHOHHOTO MO3HAHWE 3a HayKaTa
peTopuKa Mpe3 mpu3Mara Ha BHUPTyajdHaTa KOMYHHKalMs W HeiHure ocobeHoctu. Illupoko ca
omHcaHu TpaHCHOpPMAIMHUTE HAa OPATOPCKOTO HM3KYCTBO M HOBUTE OCOOEHOCTH, KOWTO CE€ TMOSIBSIBAT
Mpel BUPTYATHHUS OpaTop M yMEHHUATa, KOUTO TpsiOBa Ja ce pa3BWBAT MPHU KPACHOPEUUETO OHJIANH.
HanpaBeHu ca n3uepriaTesIHU aHAIM3U — BU3yaJeH U BepOalieH aHaiu3 Ha OJIOrOBETE M PETOPUUYCCKH
aHaJIM3 Ha OHJIAMH MEJIUCH Nebar 3a OJIOroBeTe, KOMTO ca ChOTHOCHMMU U KbM JIpyTH yeO >KaHpOBe.
Kaurara pasmmmpsiBa MOHATHAHUS W TEOPETHUEH amapaT 3a BUPTyaJlHATa PETOpUKa, a KaTo 0coOeHO
TOJISIM TIPUHOC MOXKE Ja ce OTOeNeXM HM3TOTBEHHAT M3UepraTelieH PeYHWK Ha OHJIAHH TepMHUHHTE,
MOMECTEH B Kpasi Ha M3/IaHUETO.
Pejepupane: Kuurara pedepupa kpM M. JleBuncku, Jlapuca Karc, Cadro, XK. Tomc, T
Benorymesa, b. borganos, B. Pymenues, JI. Anekcangposa, Apuctoren, Y. duues, M. Kacrenc, ©.
Emepen, 3amnen u npyru.
B nayuynata myOaukamusi ce mpeacTaBsi MeTOA 3a AHAJIM3: PETOPUYECKH aHAIU3; aHalIW3 Ha
CBHABPKAHUETO; BU3yaJIeH aHaJIN3; aHAJIN3 Ha BUJIEO U CHUMKOB MaTepHa
B HayuyHaTa myOnuKalysi ce IpeCTaBsIT Pe3yTaTh OT aHAIU3UTE:
- O‘IepTaHI/I ca Tpu TCHACHIMUHU IIPpHU H3IOJI3BAHETO HAa BHU3YAJIHHU U Bep6aHHI/I CIICMCHTU B
0JIOrOBETE;
- U3Benmena e 3HaUMMOCTTa OT MEAWIHHUS J1eOAT 32 OJIOTOBETE KAaTO BH3MOXKHOCT 32 U3IOJI3BAHE
Ha B. ,,Kamuran” karo cBocoOpasHa TpuOyHa 3a HM3pa3siBaHe Ha OOIIECTBEHO MHEHHE OT
BCSIKaKBU TPYITH YUTATEITH.
B HayuynaTa myOaukanus € HarnpaBeH 0030p Ha MPEIXOJHU METOAM W aHAIWM3H 110 OTHOIICHWE Ha
reHe3M3a Ha MHTEPHET cpelaTa, Pa3BUTUETO HAa PETOpUKATa OT TPAJUIIMOHHA J0 ChBPEMEHHA, Ipe3
pa3iInyHUTE
B kHuUrara uscienBaHETO € TMOJHECEHO HM3KIIYHUTEIIHO CUCTEMATUYHO, C MHOXXECTBO IPHUBEICHU
npumepH, pedeprpane KbM Pa3HOPOJIHU aBTOPH W M3TOYHHUIM Ha WHPOpMaius. TEeKCThT € YeTHBEH,
HAYYHO W3IBPKaH W € CBOeoOpaszeH MUOHEep B 0o0NacTTa Ha BUPTyalHATa PETOpPHKAa B ObJrapckara
Hay4yHa OOIIHOCT, TO, KAKTO M KOJMYECTBCHH W KAaYECTBEHU aHAIM3U, CIPSMO BHPTyalHaTa cpeia
KaTo OOCKT Ha
PeropuueckusiT aHAJM3 Ha BUPTyallHATa CcpeJa MOXKE Jia c€ HM3I0JI3Ba B KOMOMHAIUS C BH3yalleH
aHaJIN3, aHAJIM3 Ha ChIbPXKAHHUE U3CIICIBAHETO U B MOSITA TEMa.
/1o kaKBa CTeleH € Bb3MOKHO /Ia ce M3MO0JI3Ba 3a peropuyecku u3ciaensanusa — 10.

» Y COKOMYHMKAIIUATA, WIH KOMYHHMKAIUS B M 4pe3 Mpexara — dopmanHa, HedopMaJIHa H

Bepuduuupama”

ABTop: Banka MaBpojiueBa

3aruasBue: ,,Y cOKOMyHUKAIUATA, WM KOMYHHUKAIUS B U 4pe3 Mpexkara — ¢popMmaiiHa, HehopManHa U

Bepudummparia’

Crpa”unu: 5

Crarus, cm. ,,busnec cexkperap”, 6p. 1, 2010, 2-7.

AocTpakT — aHotupane ot JecucaaBa CromukoBa: Crartusta pasriiexka NOPOSBICHUATAa Ha

yeOKOMYHHKAIHMATA KaTo pa3rpaHudaBa HHGOpMAIHITa TOCPEACTBOM H3IIOI3BAHUTE OHJIAIH JKaHPOBE

U CTeTeHTa Ha (OPMAIHOCT Ha MOMECTEHOTO ChAbpKaHWe. HampaBeHW ca pasrpaHUYCHHUS MEXTY
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BUJIOBETE MEJNH KaTO CHIIEBPEMEHHO € U3THKHATO BCE MO-OTHOCUTEITHO KPAMHOTO UM pa3rpaHUuYCHUE
C TosiBaTa Ha WHTEPHET M CJICKTPOHHHUTE BepcwHM Ha Memuute. CraTmara 3acsra W TosBaTa Ha
COIMAJTHUTE MPEXH KaTo HOB OHJIAMH KaHall 3a yeOKOMYHHKAIHS, KOATO MOXKE Jla MMa pasziIndHa
CTeneH Ha o(UIUANHOCT. TEKCTHT 3acsAira M OCOOCHOCTUTE Ha yeONMUCAHETO, KOMTO CE Hajarar C
HOBHUTEC MCIVH.

B nayuynaTta my0aukanms ce IpecTaBsi METOT 33 aHAJN3: CPAaBHUTENCH aHAJU3.

B HayuHaTa craTHs ce 3acsra BaXKHOCTTA OT OBJIAJIIBaHE YMCHHUATA 3a yeONUCaHe B KOHTEKCTa Ha
yeOkoMyHHKanusaTa. [IpuBesicHr ca OCHOBHM €JIEMECHTH Ha yeONMcaHEeTo, KOUTO (opMmupaT B Haii-
roJisiMa CTeTeH YCIEIIHUS YeOTEeKCT.

Jlo kaKBa cTeleH € Bb3MOKHO /1a ce M3M0JI3Ba 3a peropuyecku usciaensanus — 10.

How To Really Use LinkedIn

AsTtop: Jan Vermeiren, Bert Verdonck

3arnaBue: How To Really Use LinkedIn

Crpannnu: 234

IyonauxyBane: 2011

Independent Publishing Platform - xaura

AOcTpakT — anotupane ot [JecuciaBa Ctonukona:

Kuurara pasriexaa B AeTailid Bb3MOKHOCTUTE Ha OusHec corpaiHata mMpeka LinkedIn u weitnute
IIPUIJIOKCHUS B ousHec KOMYHUKaIUATA. ABTOpI/ITe OGXB&HI&T BCHUYKHU BaXHU TOYKH OT HaBUT'allUATA B
Mpexara — OT TOBa KaK Ja ce M3rpaju JA00bp Mpodui, mpe3 OTAelHH (YHKIMOHATHUA TEXHHKH U
NIOBEICHNE, KOETO BCEKH MOTPeOUTEN Ha Mpexara TpsOBa Jja 3Hae, aKO MCKa YCIENIHO Aa OopaBu C
LinkedIn. Kuurata e moyie3HO 4YeTHBO 3a OBJAJsIBAHE HA CHBPEMEHHHM DPETOPUYECKH TEXHHUKH H
IMMOXBAaTHU 3a YCIICHIHO IMO3MIHUOHHUPAHEC U M3rpaXAaHC€ Ha KCIaH Hy6J'II/I'-IeH 06p33 BBB BHUPTYAJIHOTO
MPOCTPAHCTBO.

B xkHuraTa ce npeacTaBsi METO/ 32 AHAJIM3. AaHAIN3 Ha ChABPKAHUETO

B kHHMrara ce mpejacTaBsAT pe3yiNTaTH OT aHaIM3a Moj (opMara Ha IICHHH CHBETH 3a MPABHIHO
OopaBeHe ¢ 0cOOEHOCTHUTE Ha OM3HEC COLMaTHATa MPEXKa.

B kHurara e pasrbpHaT IIMPOK CHEKTBP OT (YHKIMOHAIHOCTH Ha OM3HEC Mpexkara, CIOpen
Pa3JIN4YHUTE HY6HHKI/I, KOUTO MOrat Jga c€ BB3II0J3BAT OT HEWHUTE q)YHKIII/IOHaJ'IHOCTI/I. Kuwurara e
M0JIe3eH HAPBbYHKK 32 MPABUITHOTO U3IIOJI3BaHE Ha COIMAIHATAa Mpexa.

MeToabT MOXE Aa Ce H3IO0J3Ba B KOMOHMHAIMS C PETOPUYECKM aHAJIM3 M BU3YyaleH aHalu3 Ha
BUpPTyaJHaTa cpejia KaTo 00EKT Ha M3CIIEIBAHETO H B MOSITA TEMA.

Jlo KaKBa cTeneH € Bb3MOKHO /Ia ce U3M0JI3Ba 32 PeTOPHYECKH H3caeABaHus — 8.

»HOBH NPOsIBJIEHUS] HA PeTOPUKATa B UHTEpHeT”

ABTop: UBanka Maspoanesa

3aruasue: ,,HoBU NposiBIEHNS HA pETOPUKATAa B UHTEPHET

Crpanunu: 7

IlyonuxyBane: 2014 r.

YU ,,Cs. Kiu. Oxpuackn” — COOpHUK ¢ MaTtepuaid OT HayyHa KoH(epeHuus 26 noemspu 2011 r.,
cber. H. Credanosa, I'. Ilerpuncku.

AO0cTpakT— aHoTHpaHe ot JecucnaBa CrouukoBa: CtaTusara paBy Mperies Ha YyXAECTPaHHU U
OBArapcKu aBTOPH, KOUTO Ca HM3CIEABAIHM PAa3IMYHU ACHEKTH Ha ChbBPEMEHHATa PETOPHKA OHJIAHH.
TexkcThT 00pbllla BHUMaHUE BbPXY HOBUTE MPOSBJICHUS Ha PETOPUKATa U MOSBIBALIUTE CE€ TEPMUHU B
CJIEZICTBUE HAa UHTEPHET U TexHojoruute. I[TyOGnukamnusra pasriexia 1 0coOeHOCTUTE Ha BUPTyaIHaTa
ayouToOpUs. W TpOMsHAaTa B IOBEJCHHETO HA MOTPEOMTENHMTE OHJAaWH, KOETO Tpeamnojara u
JONBIHUTEITHA YMEHUS Ha BUPTYAIHHS OpaTop.

Pedepupane: H. Bap6anec, I'. Kpec, M. Jleuncku, M. Ce6po, O. ek, Anx. Jlanchspa, Ax. Kpoces,
b. bormanos, Cr. P’IOTOB, Ug. duues, Opna. Cnacos, I1n. [TaBnos, O. XapuzaHosa u ap.
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B nayynara my0amkanms ce IpeacTaBsl METOJl 32 aHAJIN3: aHAJIU3 Ha ChbPKAHUETO

B HayyHaTa nmyO0JMKanMsi ce IPEACTaBsT Pe3ylTaTH OT aHAIM3M Ha IOCOYEHHUTE 3a pedepupane
ABTOPH.

B nayuynata crTaTusi e HampaBeH cepuO3cH pa300p Ha HOBHTE NPOSABICHUS Ha PETOpUKATA.
CriomMeHaTy ca pa3iUuHU acleKTH, KOUTO (OPMUPAT ChBPEMEHHATa PETOPUKA C HEHHUTE 0COOEHOCTH.
MeToabT MOXE Aa ce H3I03Ba B KOMOMHAIMA C PETOPUYECKH aHAIM3 W BHU3YaJleH aHaIN3 Ha
BUpTyaJHaTa cpejia KaTo 00EKT Ha M3CIEABAHETO U B MOSITA TEMA.

Jlo KaKBa cTeneH € Bb3MOKHO /1a ce U3M0JI13Ba 32 PeTOPHYECKH H3cjaeABaHus — 8.

,»HeTuker”

ABTop: Banepusi Auresiopa, 'eopru MapuHos

3araasme: ,,Hetuker”

Crpanunm: 33

IIyonuxyBane: 2003 1.

Opouten AJl — xaura < http://www.orbitel.bg/uploads/adminfckfiles/file/Netiket.pdf>

Abctpakt — aHoTHpPaHe ot [decuciaaBa CromukoBa: KHurara-HapbYHUK TPENCTaBs 3abI00YCHN
NpaBWiia 3a YCICIIHO BiIaJceHe Ha YeOKOMYHHKAlUsITa A0 OOIIOBAaJIMIHM MpaBWia 3a OHJIAHH
MOBEICHUE M M3MOJI3BaHe Ha yebe3nka. TekcThT 1aBa ¥ MOJpOOHH pa3NUCaHus 32 TPAMOTHO BIIaJieeHe
Ha MMEW KOPECTIOHICHIMATA U OHJIAH KOMYHHMKALUATA, HeBEpOaTHUS HETE3UK M HaW-TIOMYJIIpHUTE
abpeBHaTypH BbB BUPTYATHOTO MPOCTPAHCTBO.

B nayuyHaTa my0aukanus ce IpeCTaBsl METOJI 3a aHAJIN3: aHAIU3 Ha ChIbPKAHHUETO.

Kaurara cucreMaTHdyHO ¥ M3YepHaTeNHO TPEACTaBI OCHOBHH OCOOEHOCTH Ha BHUpTyallHaTa
KOMYHHKAallMsi W Makap MucaHa W MyOnuKyBaHa mpeau nosede oT 10 roauHu, TS 3By4d BCE Taka
aKTyallHoO.

MeToabT MOXE J1a C€ H3MO0JI3Ba B KOMOWHAIMSA C PETOPHYSCKH aHAM3 W BU3yaJleH aHajau3 Ha
BUpTyaJHaTa cpejia KaTo 00EKT Ha M3CIIEIBAHETO H B MOSITA TEMA.

Jlo KaKBa cTeneH € Bb3MOKHO /1a ce U3M0JI3Ba 3a peropuiecku usciaeapanus — 10.

MeskayHapoIHH 1eJI0BU PErOBOPH U €THKA HA OM3HeC OTHOLIEHUSATA

Astop: lzkuner CanToy, Mapk Yanen

3arsnaBue: MexayHapoaHU AETOBH IIPETOBOPH U €THKA Ha OM3HEC OTHOIICHUATA

Crpanunnu: 256

IIyonuxyBane: 2006 .

Codrllpec — kanra

AbctpakT — aHOTHpPaHe ot [lecuciaaBa CromukoBa: Knurata pasriexnaa B JpJ004MHa BUAOBETE
JIeJIOBa KOPECHMOHACHIMSI M XapaKTepUCTHKA Ha JEJIOBOTO OOILIlyBaHe, 3acsrailyd BepOaiHH,
HeBepOaTHH M TUCMEHU (opMU Ha OH3HEC KOMYHHKAIUsITa. 3aIbI00YeHO € HabJjerHaro Ha
W3UCKBAHMATA 332 €QEeKTHBHA OHJIAH TMHCMEHa KOMYHHKAIUS W TpaBHJaTa 3a HETHKET B OHM3HEC
ycnoBus. B Tekcra e HampaBeH mapaiiesl MEXAY pa3iWYHATE BHIOBE JEIOBAa KOMYHUKALMS U
XapaKTepHHUTE 32 BCEKU THIT OCOOEHOCTH.

B HayyHaTa nmy0JuKanMs Ce [IPECTaBs METO]l 3a aHAJIU3: aHAJIU3 Ha ChABPXKAHUETO, HAOJII0AECHHUE.
Kunurara mnpencrasisiBa W3KIIOUUTETHO IOJE3HO W MHTEPECHO UYETHBO, OTHACSIIO c€ N0 OM3HEC
KOMYHHKALWATa U HEHHOTO e(eKTHBHO MpujaraHe. TeKCThT € CUCTEMaTH4eH, U3BEJCHU Ca MHOTO
IIpUMepH.

MeToabT MOXeE Ja c€ U3I10J3Ba B KOMOMHAIUS C PETOPUUYECKH aHAIN3, aHKETHA KapTa, KOJIMYECTBEH
aHaJ3 ¥ BU3yaJIcH aHaJIi3 Ha BUPTyaJlHaTa Cpeia KaTo OOCKT Ha U3CIIEIBAHETO

J1o kaKkBa cTeleH e Bb3MOXKHO /1a ce H3M0JI3Ba 3a peTopuyecku usciaeasanus — 10.
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Bpb3ku ¢ 061ecTBeHOCTTa M OM3HECKOMYHHMKALAS

ABTtop: JIrwoomup CroiikoB, Banepus I1aueBa

3aruaBue: Bpb3ku ¢ 0011ecTBEHOCTTAa M OM3HECKOMYHHUKAIIUS

Crpanunuu: 466

IIyonuxyBane: 2007 r.

,»OT HIJIa 10 KOHel” - KHura

AOcTpakTt — aHoTHpaHe oT JecuciaBa CromukoBa: Kaurara mpencrtaBsi pa3indHU aclleKTH Ha
OM3HECKOMYHHMKALUATa U BPB3KUTE ¢ oOLiecTBeHOCTTa. HanpaBeH e mpersien Ha pa3iuyHU aBTOPH U
TEOPHM, W3BEACHU Ca OCHOBHH MOHSTHA. TEeKCTBT NpencTaBsl Hal-uecTO CpellaHuTe Oapuepu B
CbBPEMECHHOTO JICJIOBO OOLIyBaHe, HO TpWiara M TMNpUMEpPH Ha J0OpUTE TIPAKTHKH B
6I/I3H6CKOMYHI/IK3HI/I$ITEI " JIMACPCTBOTO KaTO HEM3MEHHA 4aCT OT 6H3HCCKOMYHI/IK3LII/ISIT21.
Pedepupane:

B nHayuynaTa my0JuKanusi ce MpeCcTaBs METO/]] 32 aHAITN3: aHAJIU3 HA ChABPKAHUETO.

B kHurara ca npeacTaBeHH Ba)KHH BBIPOCH OT OCOOCHOCTHTE Ha OM3HECKOMYHHAKIMATA M PEaua
NPaKTUYHU NPUMEPU M AOOPH NPAaKTUKH B AEJIOBOTO OOIIyBaHE. TEKCTBT € HMHTEPECeH, HO U
NPaKTUYECKH OPUEHTHPAH, KOETO I'0 MPaBU IIEHEH HAPbUYHUK 10 ON3HECKOMYHHUKALIHA.

MeToabT MOXE /1a Ce U3M0J3Ba B KOMOWHAIIMS C aHKETHA KapTa, KOJMMYECTBEH U KaUeCTBCH aHaJIn3 Ha
nosenenueto B LinkedIn, cipsimo BupTyaanHaTa cpena Kato 00CKT Ha M3CIIeBaHEe

Jlo KaKBa cTeneH e Bb3MOKHO /1a ce U3M0/I13Ba 32 PeTOPHYECKH u3ciaeaBaHus — 9.

Content is King: Writing and editing Online (E-Marketing Essentials)

Astop: David Mill, David Chaffey

3arnasue: Content is King: Writing and editing Online (E-Marketing Essentials); sropo usnanue
Crpannum: 211

IyoaukyBane: 2011 1.

Oxford: Butterworth-Heinemann - kaura

AOcTpakT — aHOoTHpaHe oT JecucaaBa CTonukosa:

Kuurata pasrnexnga ¢yHZaMeHTaIHM IpaBHia 3a yeONMcaHeTo, KOUTO ca HU3BEJCHH B J00pe
CTPYKTYpUpPAHHU OTACIHU TJIaBHU C MHOI'O HWIIIOCTPATHBCH MaTCepual U CICIUATIHO Ppa3lMUCaHU YCK-
CIIMCBIMU CJIEA BCCKU pPaA3ACIL. TekcTnT € pa3aciiCH B OTACJIHU TEMATUYHU IJIaBU, KOUTO AKLCHTUPAT
BBPXY pa3iUYHHU KaHPOBE BHB BUPTyaJIHATa Cpena, MPUBEAEHH ca IpUMEpH 3a BCekd KaHp. OCHOBEH
NPUHOC Ha aBTOPHUTE € Pa3NCBaHETO Ha MOJPOoOEH PeYHHK ¢ aOpeBHATYpH, M3IOJI3BaHU B OHJIAWH
cpeZara 1o BpeMe Ha oOLIyBaHe.

B HayyYHaTa l'lyﬁ.]'ll/l](alll/lﬂ CC NpeacCTaBsa METO/ 3a aHAJIM3:. aHAJIM3 Ha CbABPKAaHUETO, CPABHUTCIICH
aHaJIn3, BU3YaJICH aHAJIN3.

B Hay4YHaTa HyﬁJII/IKaIII/ISI CC NPCACTABAT pE3yJITaTU OT Ha6J'IIO)_I€HI/Ie, U3BBPHICHO OT CAMUTC aBTOPHU
BBPXY NpCAMETA HA U3CIICABAHC.

Kuurara O6XBaHla OCHOBHHM IIpaBuJia 3a ye6rmcaHe, KOHWTO 3a MPHBB IIBT Ca TOJKOBA CUCTEMATUYHO U
mpericaHo O6€).'[I/IHCHI/I I10 JXaHPOBH XapaKTCPHUCTUKU U 0c00eHOCTH. TEKCTHT € YETHBEH U € I10JIE3€H
KaKTO 3a IOJ3BAaHC CpCa MIMPOKAa ayAuTOpHUs, TaKa W 34 aKaJCMHUYHU HYXJIW IO OTHOLICHUC Ha
BUpPTyaJHAaTa CpeJia U CIIeUQHUKUTE B HEsl.

MeToabT MOXE Jla C€ H3I0JI3BAa B KOMOWHAIMS C PETOPUUYECKHA aHAW3, CHPSIMO OOEKTa Ha
HU3CJICABAaHE.

Jlo KaKBa cTeneH e Bb3MOKHO /1a ce U3M0JI13Ba 3a peTopuyecku uscaeapanus — 10.
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Best Practices for Publishing Posts on Linkedin
Astop: Linkedin
3araasme: Best Practices for Publishing Posts on Linkedin

Crpanunu: -

IIyonuxyBane: 2014 1.

Cratua — <http://www.slideshare.net/linkedin/everything-you-need-to-know-about-publishing-on-
linkedin >

AOcTpakt — aHoTUpaHe ot J[lecuciaBa CroumukoBa: IlpeseHTanmsara oHarnmeasBa goOpuTe

NPaKTHKA 3@ YBEJIMYaBaHE BIMSHHETO Ha MEPCOHATHUS mpoduia Ha morpeduten B LinkedIn, upes
CTpaTI/I(bI/I]_[I/IpaHC Ha CBBETUTC B OTACIHU KaTCrOpUH. TekcTsT oycpTaBa OCHOBHU pasjIMKu BbHB
(YHKIMOHATHOCTUTE HA OM3HEC MpeXKaTa 3a pa3iInyHU LEelIH U ce POoKycHupa BbPXY Bh3MOXKHOCTTA 32
TeHepUpaHe Ha ChAbPXKAaHHE Ype3 MyOJHKyBaHE Ha aBTOPCKH TeKcToBe. Pasrienanu ca CbBpeMEHHH
(dbopMH Ha OpPaTOPCKOTO MAalCTOPCTBO BHB BUPTYyaJiHa Cpeaa.

B ny0smmkanus ce npeacTaBs METO/] 32 aHAIN3: aHAJIU3 HA ChAbPIKAaHUETO, BU3YaJICH aHAJIU3.

B ny6uHMKanusATa ce IPEICTaBAT Pe3yITaTH OT aHaJM3a Mo (opMaTa Ha ChBETU M J0OPU MPAKTUKH
B mnpe3eHTammMsATa Cca NPWIOKECHU HArJIEJHO M A00pe KaTerOpU3HpaHd NpHMEpH 3a e(eKTHBHO
usnonsBane Ha LinkedIn mpodwuia Ha Becekn moTpeOHTEeN KaTO 4acT KakTO OT JEJIOBOTO OOIIyBaHe,
Taka M KaToO YacT OT M3TPayKAaHETO Ha MOJIOKUTEJICH npodecuoHaneH UMUK, TeKCThT € MoJie3eH U
peaHO MPUIOKHUM Ha MPAKTHKA.

MeToabT MOXE Ja ce M3MOI3Ba B KOMOMHAIMS C PETOPUUYECKU aHAIN3, BU3YaJleH aHAIM3, (OKYC
TpYIId M aHKETHA KapTa 3a MO-ISUIOTCTHOTO KaprorpadupaHe Ha MOTPEOHTENCKOTO IMOBEJCHHE B
LinkedIn.

Jlo kaKkBa cTeneH e Bb3MOKHO /1a ce H3M0JI3Ba 3a peTopuyecku uciaenpanus — 10.
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ATtoHaunuu Ha Togopo CuMeoHOB — JOKTOpPAaHT B kKaTeapa ,Petopuka“
Cnucvk ¢ nyonuxayuu, cebp3anu ¢ MpaoUYUOHHU U HOBU Memoou 3a pemopuiecKu U nedazoeuiecKku
uzcneosanus26
Crucvk ¢ aHOmMupanu nyoauKayuu, C8bp3aHu ¢ MPAOUYUOHHU U HOBU MEemOoOU 34 PemopudecKu u
neoazoz2uuecku uzcaeoeanusal’

Anomayuu Ha nyoaUKAYUU, CELP3AHU C MPAOUYUOHHU U HOBU MEemoOou 34 Pemopuvecku u
neoazoz2uvecku uzcneoeanus’

Cnucbk ¢ ny0aMKanuy, CBbP3aHM € TPAJAMUMOHHU M HOBH METOAM 32 PETOPHYECKH H
MeJaroru4ecky u3cjeaBanuns

1.

2.

3.

10.

11.

12.

13.

14.

15.

Bako, R. (2012). Visual Rhetoric in Virtual Spaces. Acta Sapientia Philologica, 8. U3rerieno
Ha 30 January 2015 r. ot http://ssrn.com/abstract=2125897

Benito-Osorio, D., & Peris-Ortiz, M. (2013). Web 5.0: the future of emotional competences in
higher. Global Business Perspectives, 274-287. doi:DOI 10.1007/s40196-013-0016-5

Bjoerke, S. (2011). E-learning for sustainable development - rationale, strategies, choices and
actions. Experiences from the study programme MSc in Development Management.
Seminar.net - International journal of media, technology and lifelong learning, 7(2).

Bligh, B., & Lorenz, K. (2010). The Rhetoric of Multi-Display Learning Spaces: exploratory
experiences in visual art disciplines. Seminar.net - International journal of media, technology
and lifelong learning, 6(1).

Buhl, M. (2008). New teacher functions in cyberspace — on technology, mass media and
education. Seminar.net - International journal of media, technology and lifelong learning,

4(1).
Dons, C. (2008). "... it is a major challenge to guide pupils in a field they believe they
master." — student teachers on dealing with pupils' digital everyday. Seminar.net -

International journal of media, technology and lifelong learning, 4(2).

Engebretsen, M. (2006). Making sense with multimedia. A text theoretical study of a digital
format integrating writing and video. Seminar.net - International journal of media, technology
and lifelong learning, 2(1).

Enochsson, A. (2007). Tweens on the Internet - communication in virtual guest books.
Seminar.net - International journal of media, technology and lifelong learning, 3(2).

Hole, G., Larsen, A., & Hoem, J. (2010). Promoting the Good e-Teacher: Didactical Choices
when developing e-pedagogical Competences. Seminar.net - International journal of media,
technology and lifelong learning, 6(3).

Hugmeyer, A. (2011). Letting Our Students Speak: Enriching the Discourse about Feminist.
Master Thesis. Oregon State University.

Kiesler, S., Boh, W. F., Ren, Y., & Weisband, S. (2007). Virtual Teams: High-Tech Rhetoric
and Low-Tech Experience. Ot K. Kraemer, & M. Elliott, Computerization Movements and
Technology Diffusion: From Mainframe to Ubiquitous Computing (ctp. 263-287). NJ:
Information Today: Medford.

Larsen, A., Hole, G., & Fahlvik, M. (2007). Developing a Virtual Book — Material for Virtual
Learning Environments. Seminar.net - International journal of media, technology and lifelong
learning, 3(3).

Lunceford, B. (2015). Rhetorical Autoethnography. Journal of Contemporary Rhetoric,
5(1/2), 1-20.

Myatt, A. (2010). Human-Computer Interface Design for Online Tutoring: Visual Rhetoric,
Pedagogy, and Writing. Dissertation. Georgia State University.

Nilsson, M. (2010). Developing Voice in Digital Storytelling Through Creativity, Narrative
and Multimodality. Seminar.net - International journal of media, technology and lifelong
learning, 6(2).

26



16.

17.

18.

19.

20.

Nordseth, H. (2012). Adopting digital skills in an international project in teacher education.
Seminar.net - International journal of media, technology and lifelong learning, 8(2).
Raffaghelli, J., Cucchiara, S., Persico, D. (2015), Methodological approaches in MOOC
research: Retracing the myth of Proteus, British Journal of Educational Technologies 46 (3)
488-509, Special Issue: Massive Open Online Courses (MOOCs): ‘disrupting’ teaching and
learning practices in higher education.

Rutten, K., & Soetaert, R. (2011). Intermediality, Rhetoric, and Pedagogy. CLCWeb:
Comparative Literature and Culture, 13(3), 9.

Rybas , N., & Gajjala, R. (2007). Developing Cyberethnographic Research Methods for
Understanding Digitally Mediated Identities. Forum Qualitative Sozialforschung / Forum:
Qualitative Social Research, 8(3). Usrerieno na 17 July 2015 r. ot http://www.qualitative-
research.net/index.php/fqs/article/viewArticle/282/619#g3

Valtonen, T., Havu-Nuutinen, S., Dillon, P., Kontkanen, S., Vesisenaho, M., & Pontinen, S.
(2013). Challenges with social software for collaboration. Seminar.net - International journal
of media, technology and lifelong learning. Two case studies from teacher training, 9(1).

CHUCBK ¢ aHOTHPAHM NMYOIUKALUH, CBBP3aHM ¢ TPAAULMOHHM U HOBH METOIHU 32 PeTOPHYECKH

aHaJ/JInu3

1.

2.

3.

10.

Bako, R. (2012). Visual Rhetoric in Virtual Spaces. Acta Sapientia Philologica, 8. U3rerieno
Ha 30 January 2015 r. ot http://ssrn.com/abstract=2125897

Enochsson, A. (2007). Tweens on the Internet - communication in virtual guest books.
Seminar.net - International journal of media, technology and lifelong learning, 3(2).
Hugmeyer, A. (2011). Letting Our Students Speak: Enriching the Discourse about Feminist.
Master Thesis. Oregon State University.

Larsen, A., Hole, G., & Fahlvik, M. (2007). Developing a Virtual Book — Material for Virtual
Learning Environments. Seminar.net - International journal of media, technology and lifelong
learning, 3(3).

Lunceford, B. (2015). Rhetorical Autoethnography. Journal of Contemporary Rhetoric,
5(1/2), 1-20.

Myatt, A. (2010). Human-Computer Interface Design for Online Tutoring: Visual Rhetoric,
Pedagogy, and Writing. Dissertation. Georgia State University.

Nilsson, M. (2010). Developing Voice in Digital Storytelling Through Creativity, Narrative
and Multimodality. Seminar.net - International journal of media, technology and lifelong
learning, 6(2).

Raffaghelli, J., Cucchiara, S., Persico, D. (2015), Methodological approaches in MOOC
research: Retracing the myth of Proteus, British Journal of Educational Technologies 46 (3)
488-509, Special Issue: Massive Open Online Courses (MOOCs): ‘disrupting’ teaching and
learning practices in higher education.

Rybas , N., & Gajjala, R. (2007). Developing Cyberethnographic Research Methods for
Understanding Digitally Mediated Identities. Forum Qualitative Sozialforschung / Forum:
Qualitative Social Research, 8(3). Usrerieno ua 17 July 2015 r. ot http://www.qualitative-
research.net/index.php/fgs/article/viewArticle/282/619#g3

Valtonen, T., Havu-Nuutinen, S., Dillon, P., Kontkanen, S., Vesisenaho, M., & Pontinen, S.
(2013). Challenges with social software for collaboration. Seminar.net - International journal
of media, technology and lifelong learning. Two case studies from teacher training, 9(1).

AHOTaIII/I]/I Ha nyﬁ.nmcaunn, CBbpP3aHM ¢ TPAAUIMOHHU U HOBHM METOAH 32 PETOPUUYECKHU U
neagarorudeCKku u3CjaeJIBaHud — TOZ[Op CuMeoHoB

Bako, R. (2012). Visual Rhetoric in Virtual Spaces. Acta Sapientia Philologica, 8

Astop: Rozalia Klara Bako, Hungarian University of Transylvania

3araasme: Visual Rhetoric in Virtual Spaces

Crpanuuu: 8
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Iy6aukysane: Acta Sapientia Philologica, 4(2)

Abctpakt: The internet has reshaped the way organisations convey messages to their target
audiences. Despite the availability of interactive web applications, online presence of companies,
foundations, or governmental agencies lag far behind individual use. We propose a comparative case
study of organisational online spaces, with a focus on ethno-pagan groups and movements from
Romania and Hungary. Our analysis looks both at the use of Web 2.0 features like blogs, RSS feeds,
video- and audio applications, and at the visual rhetoric of the ethno-pagan web pages under study.
Main results show a minimal interactivity on the organisations’ official web sites, and more advanced
online communication practices on alternative spaces, such as Facebook and other social networking
sites. Visual metaphors used are concerned with both religious iconography and right leaning political
messages. This paper is part of a broader research project funded by the Institute for Research
Programmes.

CnucobK ¢ ABTOPH, MUCAJIA IO TeMaTa, CCJICKTUPAHHU OT craTusaTa.

Hocks, Mary. 2013. Understanding Visual Rhetoric in Visual Writing Environment. College
Composition and Communication pp. 629-656

Hoffman, Mary & Ford, Debra. 2010. Organizational Rhetoric. Thousand Oaks, CA: Sage
Publications.

O’Reilly, Tim. 2007. What Is Web 2.0: Design Patterns and Business Models for the Next
Generation of Software. Communication & Strategies 65(1):17-37.

Prensky, Marc. 2001. Digital Natives, Digital Immigrants Part 1. On the Horizon 9(5): 1-6.

Warren, Samantha. 2012. Visual Studies in Organizations. In Bakd, Rozalia Klara (ed.) The Chair:
Visual Encounters with Power. Székek: Vizudlis talalkozasok a hatalommal. Kolozsvar: Erdélyi
Muzeum-E-gyesilet / Transylvanian Museum Society, pp. 124-132.

Pedepupane ot Togop CumeoHOB:

B HayuyHara myOnuKaius ce MpeACTaBsIT pe3yjTaTH OT aHAJIM3 HAa PYMBHCKH W YHTapCKU €THO-
IEerbH OpraHU3anvi U TAXHOTO MNPUCHCTBUC B OHJIAMH cp€aa nmo OTHOLICHUEC Ha MHTCPAKTUBHOCTTA U
BU3YAJIIHOCTTA. B HAay4HaTa CTaTusa CC KOM6I/IHI/IpaT JABa METOJa 3a PETOPUYCCKU aHAJIU3 Ha OHJIAMH
IIPUCHCTBUETO HA YHTAPCKU U PYMBHCKH OpraHu3anuu. Pasriexaar ce mpeaxoaHu METOAM U aHAJIU3H,
BBPXY KOUTO C€ M3rpakaa MU3CJICAOBATCIICKUAT MCTO/J Ha IMPOYYBAHC Ha Baxo. ABTOp’bT KOM6I/IHI/Ipa
nBa Merona Ha micieaane To3n Ha Hocks (2013) m ma Hoffman, Mary & Ford, Debra (2010).
IIepBUAT METOZ CE€ 3aHMMAaBa C OLEHSBAHE HAa PETOPUYECKHUS CTUI BbB BUPTyaJHA Cpela IO TPHU
KpUTEpHs, a MMEHHO: IMO3WIHUS Ha ayJIuTOpHATa, MPO3PAaYHOCT M XUOpUAHOCT. Bropusr meron
H3CJICABa BU3yallHaTa PETOPUKA BBB BUPTyaJIHA Cpc€Aa MOCPECACTBOM METOJAd Ha Hoffman u FOI‘d,
OasupaH Ha APHUCTOTEIIOBUTE JIOTOC, €TOC U TIATOC.

Jlo xaKBa CTENeH € Bhb3MOXKHO JIa Ce U3I0JI3Ba 3a peTopruecky nicieasanus ot 1-10: - 8.

Enochsson, A. (2007). Tweens on the Internet - communication in virtual guest books.
Seminar.net - International journal of media, technology and lifelong learning, 3(2).

AsTop: AnnBritt Enochsson, The Interactive Institute, Stockholm

3araasue: Tweens on the Internet - communication in virtual guest books

Crpanunu: 14

IMy6auxyBane: Seminar.net - International journal of media, technology and lifelong learning,
3(2).

Aocrpakr: Today digital communication is a natural part of young people’s social life. It has
increased drastically during the last few years, and there are still a lot of questions about what this
means, and how this new media affects communication. This study focuses on young people of 11-13,
i.e.the age between children and teenagers, also called tweens. In a large study, the overall aim is to
see what communication in the Internet community LunarStorm means to them in their social life.
This particular paper reports on the content of the asynchronous communication in the participants’
digital guest books, which is one of the main channels for communication between the participants.
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A group of 15 tweens from a small village in Sweden were studied when communicating in
Sweden’s largest Internet community, LunarStorm. The research method used was what is usually
described as cyber ethnography. The contributions in the participants’ digital guest books are not
written by the guest book owners themselves, which means that the focus is on the collective aspects
of this communication, and not from a specific children’s point of view. Qualitative analyses were
made of the content of 947 contributions in the participants’ guest books in order to make a statistical
analysis.

Most of the participants’ communication was between friends in the same geographical
neighbourhood concerning how things are going, what to do, when to meet and similar things. The
contributions were divided into three categories: (1) Social chat (2) Chain letters, and (3) Messages
incomprehensible to outsiders. The information-category was divided into three sub-categories
depending on the emotions expressed. 44% of the total messages were considered as emotionally
neutral information, 39% as kind or encouraging, and also with an aim to sort things out, and 6% of
the total messages contained insults and elements of anger.

Among the younger users of the Internet community LunarStorm, the main reason to participate
seems to be to keep in touch with already known friends. Being part of an already existing group
continues and develops online. The positive tone among the participants in the community and the
possibility to express difficult feelings, which have been reported on earlier from LunarStorm, still
seem to be present.

CnucobK ¢ ABTOPH, MUCAJIA IO TeMaTa, CEJICKTUPAHU OT craTudaTa.

Bjornstad, T. L., & Ellingsen, T. (2004). Onliners: A report about youth and the Internet:
Norwegian Board of Film Classification.

Dunkels, E., & Enochsson, A. (2007). Interviews with Young People using Online Chat. In M.
Quigley (Ed.), Encyclopedia of Information Ethics and Security. Hersley: Idea Group Reference.

Hine, C. (2000). Virtual Ethnography. London: Sage.

Livingstone, S., & Bober, M. (2005). UK Children Go Online. London: e-society.

Livingstone, S., & Bovill, M. (Eds.). (2001). Children and their changing media environment.
Mahwah, NJ: Lawrence Erlbaum.

Tapscott, D. (1997). Growing up Digital: The Rise of the Net Generation. New York: McGraw-
Hill.

Pedepupane ot Tonop CumeoHOB:

B HayuHaTa myOJMKalus ce pas3riiekaaT KOHICIIMA 32 JUTUTAITHOTO OKOJIeHHe OT yueHuIu (11-
13 roguHu) U KOMYHHUKAIMATA, KOATO T€ OchluecTBsiBaT B mardopmara LunarStorm. KonkperHoTo
u3cne/Bane ce pokycupa BbpXy aCHHXpPOHHATAa KOMYyHUKAIHS B Ta3M Miatdopma, OChIIECTsIBaHA Ype3
,KHHATaTa 3a roctu‘. M3moi3BaHMAT METOHA 3a M3CleABaHe ¢ T.Hap. kubOeperHorpadus (Markham,
1998) unu Buptyanna ernorpadus (Hine, 2000), komOMHMpaH ¢ KaueCTBEH aHAJIN3 Ha ChABPKAHUETO
Ha 947 HWHTCPAKIIMM B CHOTBETHATA ,,KHUI'A 34 FOCTI/I“, KOUTO NPCACTaBJIABAT CLO6p6H KOopmmyC 3a
¢dopmupane Ha craTHCTUKA. M3MON3BaHM ca ChINO W WUHTEPBIOTA HAa BCHYKH YYaCTHHIU, 33 Jla CE
pediiexTrpa BbpXy TAXHOTO BB3NPHUATHE Ha MHTepHET obmHocTTa LunarStorm. KopmnycsT e pa3zenen
B TpH KAaTCropyuu: COLMUAJICH 4YaT, BCPUIKHU AMEWIN U C’LO6H.[€HI/I$I, Hep336Hpa€MI/I 3a BbHIIHHU XOpa.
MNudopmannoHHNTE KaTETOPUH Cca pa3zesieH CIIPSMO eMOIIMOHAIHUS TOH Ha TPH MOAKATETOPUH, KaTo
pesynrarure otautaT 44% HEeyTparHU choOmeHus, 39% Mo3uTHBHE U camMo 6% OOWIHM WM THEBHU
KOMCHTapHu. Wznecenure PE3YJITAaTH IMOKA3BaT, Y€ UHTCPHET 06H_IHOCTTa OT YUYCHHLH B LunarStorm ce
npuchreaANHABAT, 3a 1a O6IIIYBaT Hal-Bede ¢ MO3HATH U MMPpUATCIN U 1a TOAAbPKAT YCTAHOBCHUTC BCUC
COHAJIHN KOHTAKTHU, KATO B KOMYHHUKaIIUATA npeoGnaz[aBaT HEYTpaAJTHUAT U IMOJIOKUTECIICH TOH.

I[O KaKBa CTCIICH € Bb3MOKHO Ja CC U3MO0JI3BA 3a PCTOPUUCCKU NU3CJIICABAHNUA OT 1-10: -7
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Hugmeyer, A. (2011). Letting Our Students Speak: Enriching the Discourse about Feminist.
Master Thesis. Oregon State University.

AsTop: Andrea Doyle Hugmeyer, Oregon State University

3arnasme: Letting Our Students Speak: Enriching the Discourse about Feminist Pedagogy in the
Virtual Classroom

Crpanuuu: 124

Iy6auxysane: Oregon State University

Aéctpaxt: The increasingly corporatized and privatized public university has resulted in
significant role changes for students and faculty. Among these changes includes the development of
online education and its proliferation among various disciplines to not only increase educational
access, but to sustain budgetary program needs. Such processes are occurring in women’s studies
(WS) programs across the country, which can be problematic in terms of fostering a feminist
classroom in virtual space. The purpose of this study is to examine key characteristics of feminist
pedagogy and its implementation and effects it has on students in the online WS classroom,
considering that WS courses seek to transform and empower students to create social change. This
study utilizes qualitative feminist interviewing methods to derive common themes about feminist
pedagogy from narratives by students who have taken online WS courses, traditional face-to-face
courses, and a hybrid of both. Findings suggest that students who take online WS courses experience a
more independent learning environment and tend to lack community building in their virtual
classroom compared to students who take face-to-face courses. Findings also reveal that a majority of
participants would choose traditional WS classes rather than online course options. Future research is
recommended in the areas of more nuanced theorizing about a cyberfeminist pedagogy and using
online web technologies to build community in virtual WS classrooms.

CmcnkK ¢ ABTOPH, ITUCAJIH 110 TEMATA, CCJIEKTUPAHHU OT cTaTusTa.

Berg, B. L. (2009). Qualitative Research Methods: for the social sciences. (7" edition). Boston,
MA: Allyn & Bacon.

Bonk, C. J. & K. Kim. (2005). Future of e-learning in higher education and training environments.
The annual conference on distance teaching and learning.  Retrieved  from:
http://www.uwex.edu/disted/conference/Resource_library/.

Creswell, W. (1998). Qualitative inquiry and research design: choosing among five traditions.
Thousand Oaks, CA: Sage.

Elenes, C. A. (2001). Transformando fronteras: Chicana feminist transformative pedagogies.
Qualitative Studies in Education, 14, 689-702.

Hoffman, S. J. (2011). Teaching the humanities online: A practical guide to the online classroom.
Armonk, NY: M.E. Sharpe, Inc.

Jayaratne, T. E., & Stewart, A. J. (1991). Quantitative and qualitative methods in the social
science: current feminist issues and practical strategies. In M. M. Fonow & J. A. Cook (Eds.), Beyond
methodology: feminist scholarship and lived research (pp. 85-106). Bloomington: Indiana University
Press.

Naples, N. A. (2003). Feminism and method: Ethnography, discourse analysis, and activist
research. New York: Routledge.

Pedepupane ot Tonop CumMeoHOB:

HaCTOSIH_IOTO MAaruCTbpCKO H3CJICABAHC HMMa 3a LCJI Oa IMPOy4Yu BB3MOKHOCTUTC 3a OHJIalH
(I)GMI/IHI/ICTI/I‘IHO 06yquI/Ie, KaTO coHaupa I/IH(i)OpMaLII/IH OT OIlKUTa Ha CTYACHTHU B CIICHUAJITHOCTHU KATO
HAayKd 3a JKEHaTa WM JDKCHOBD wu3ciiensanus B yHuBepcutetm B CAILl. ABTOpBT H3ION3Ba
,Z[’LJ'I60‘-II/IHHI/I HWHTCPBIOTA Ha 13 CTYACHTHU, U KaTO pa3pa60TBa CriCUAJIHU KPUTCPUHU 3a HO,Z[60p,
OT4YHUTAa }.'[eMOFpa(l)CKI/ITe XApPaKTCPUCTUKU W OHNHUT IIpHU OHJIalH O6y‘lCHI/IeTO B CBOTBCTHATa
CICIUATHOCT. ABTOPBT MPOYYBA METOIUTE 3a (PEMUHUCTUUHUTE U3CIICIABAHUS, KOMTO IO IIPOU3XO]I Ca
OCHOBHO KadecTBeHH. Pasriexkma meroam B oOiactra, pazpaborenu ot Jayaratne & Stewart (1991),
kakto W DeVault m Gross (2007). B paspaGoTkata aBTOPBT OTYMTa, 4Y€ IOBHILABAHETO Ha
OCB3HATOCTTAa OTHOCTHO HpOGHGMaTI/IKaTa — q}eMI/IHI/ICTI/I‘IHI/ITe n3cjaeaBaHusd W CIIOACJICHUAT JINYCH
OIMUT Ha HWHTCPBIOMPAHUTEC Ca MNCAArorudeCKu METOJ 3a 06yquHe B CIICOHUAJIHOCTTH, CBBHP3aHU C
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M3y4yaBaHETO Ha jkeHaTa. MeTombT Ha MHTEPBIO B TE3U W3CIEIBAHMS CE MPEBPbBINA B MOAXOMISII
WHCTPYMEHT 3a HACTOAIIOTO Mpoy4BaHe. IHTepBIOTaTa ca MPOBEKJAHH U 3aIFICBAHA B PaMKHUTE OT 15
o 25 muayTH. Ciex TpaHCKpHOWpAHETO WM aBTOPHT MPOCIEAsBa 3a HAIMYHETO Ha OOIIH TeMH U
XapaKTepUCTUKH, KOUTO MOTaT Ja ce kiacuduuupar. M3cinenBaHeTo ype3 MHTEPBIO UMa MOTEHIHANIA
Ja ce chuerae W C JPYrd METOJM, KOWTO Ja AaabT NpEACTaBa 3a WHTEPAKIUATa HA CTYJEHTUTE C
OHJIAlH maTdopmara, ¢ HHCTPYKTYpa U IOMEXAY CH IT0 BpeMe Ha TOBa OHJIAIH 00ydeHue.

Jlo xaKBa CTENeH € Bb3MOKHO JIa CE U3I0J3Ba 3a PeTOpHUECcKH n3cieasanus ot 1-10 — crenen 4.

Larsen, A., Hole, G., & Fahlvik, M. (2007). Developing a Virtual Book — Material for Virtual
Learning Environments. Seminar.net - International journal of media, technology and lifelong
learning, 3(3).

Astopu: Anne Karin Larsen, Assistant Professor, Project Leader Bergen University College;
Grete Oline Hole, Associate Professor, Bergen University College; Morten Fahlvik, Project Leader,
The Media Centre, Bergen University College

3araasme: Developing a Virtual Book — Material for Virtual Learning Environments

Crpanunu: 27

IMy6amkyBane: Seminar.net - International journal of media, technology and lifelong learning,
3(2).

Ao6ctpakr: This article describes the process of, and considerations taken when Virtual Learning
Materials were developed for an international study in Comparative Social Work arranged by the
VIRCLASS project. The steps taken and the elements included in the Virtual Book — A Guide to
Social Work in Europe are presented in details to inform others who are planning to make virtual
learning materials. Students from 11 countries in Europe participated, and their reception of this
material and learning outcomes from using it are analysed and presented. Furthermore; the article
discuss how the learning material contributes to students’ learning, how a common understanding of
practice enhances knowledge-building and in what way audio-visual learning material can contribute
to good learning in e-learning courses. The results are discussed in relation to theories about composite
texts and community of inquiry, and outlines some challenges for e-teachers” competences.

CnucobK ¢ ABTOPH, MUCAJIA IO TeMaTa, CEJICKTUPAHU OT cTaTudaTa.

Biggs, J. (1999). What the Student Does: teaching for enhanced learning. Higher Education
Research & Development. Vol. 18, No.1, 57-75. HERDSA

Creswell, J.W. (2007). Qualitative Inquiry & Research Design. Choosing Among Five Approaches.
California: Sage Publications, Inc.

Keefe, T. (2003). How to Develop Streaming Multimedia Lecture Presentations. Paper presented
at the Eighth Annual Mid-South Instructional Technology Conference. Middle Tennessee State
University, 30.03 — 01.04.2003. http://www.mtsu.edu/~itconf/proceed03/110.html (accessed 9.August

McGrann, R.T.R. (2006). Enhancing engineering computer-aided design education using lectures
recorded on the PC. Journal Educational Technology Systems, Vol 34(2) 165- 175, 2005- 2006.
Baywood Publishing Co. Inc.

Patton, M.Q. (1990). Qualitative Evaluation and Research Methods. Second edition.Newbury Park,
London, New Delhi: SAGE Publication, Inc.

Salmon,G. (2004). E-moderating: The key to teaching and learning online. London: Routledge
Falmer 2007)

Pedepupane ot Tonop CumMeoHOB:

B Hay4dHaTa Hy6J'II/IKaLII/I}I CcC 0601,)1(;[21 OPOCKT 3a Cbhb3AaBaHC Ha BUPTYyaJIHO CBHAbPKAHUC U
wiatpopma 3a oOyuenue ,,.Bupryanna kaura“ (Virtual Book). B mpoekrta yuacTBar yueHMUIM u
yuutenu oT 11 mbpkaBu B EBpona. [IspBoHavanHata (pa3a Ha MPOEKTa CE ChbCTOM B M3TrpakaaHe Ha
camara tmiatdopma, u3paboTBaHE HA MaTepHAd W TPUIOKCHHETO WM TIpU €-00ydeHueTo. 3a
OTUUTAHCTO Ha PCIYJITATUTC OT I[eﬁHOCTTa CH, aBTOPHUTC U3II0JI3BAT KOM6I/IHaLII/ISI OT KOJIHUYCCTBCHU U
Ka4eCTBCHH METOIW. 3a Ja TpoydaT JaIu OOpa30BaTCIIHUTE KPUTCPUH 3I0OKEHH B TPOCKTa ca
MTOCPEIHATH, YICHUTE ca MPOBEIH JIBE aHKETH CJIeN Kpas Ha OOyIUTEIHUTE MOAYIH. Bhupocute ca
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OWMIIM KaKTO 3aTBOPEHHM, Taka U OT OTBOpeH Tuil. OCBEH TOBa ca MPOBEACHU M Ka4eCTBECHH Tele(OHHU
WHTEPBIOTA C 6 YUSHHUIIN OT PA3IMYHU CTPAHH YIacTBaJIHM B MOIYJ 2 Ha 00y4eHHETO, KaKTO U ChOpaHa
uHpOpMaIys 0T 00paTHA BPb3Ka OT TAX, YUaCTBAJIU B OOYUEHUETO. YUUTEIUTE ChIIO ca MPEMHUHAIN
npe3 aHKeTUpaHe W TPYMOBO HMHTEPBIO. Pe3ynratute OT HM3CIeNBaHETO, MPEACTaBEHHW B CTaTHSITA,
0003HaYaBaT BB3MOXKHOCTHTE 3a WHTErpuUpaHe W e(EeKTUBHO H3ION3BaHE HAa TEXHOJOTHUTE U
BUPTYaJIHOTO IIPENOJaBaHE B 00y4EHHETO Ha YUCHUIH, KAKTO U HEOOXOIUMOCTTA OT TOBA YUUTEIINUTE
Jla pa3BUBAT HOBU TEXHUYECKU KOMIICTEHIIH U YMCHHUSI.
Jlo xaKBa CTeNeH € Bb3MOKHO /1a Ce U3I0JI3Ba 38 PETOpHUECKH n3cieaBanus ot 1-10 — cremen 4

Lunceford B. (2015). Rhetorical Autoethnography. Journal of Contemporary Rhetoric, Vol.
5, No0.1/2, 2015, pp. 1-20.

Astopu: Brett Lunceford, Ph.D., The Pennsylvania State University, Editor of the Journal of
Contemporary Rhetoric

3arnasue: Rhetorical Autoethnography

Crpanunu: 20

IMy6auxysane: Journal of Contemporary Rhetoric, Vol. 5, No.1/2, 2015, pp. 1-20.

Ab6crpakr: Although autoethnography has been used in other fields, rhetorical scholars have been
slow to embrace this methodology. However, a handful of examples of rhetorical criticism
demonstrate how embracing the personal experiences of the critic and writing about those experiences
can provide the reader with a greater understanding of rhetorical processes. This essay proposes some
potential ways to connect rhetorical criticism and autoethnography by focusing on the role of emotion
in rhetorical discourse and the role of the critic. The essay concludes with some broad guidelines for
writing rhetorical autoethnography.

CmcnkK ¢ ABTOPH, ITUCAJIH 110 TEMATA, CCJIEKTUPAHHU OT cTaTusTa.

Benson, T., “Another Shooting in Cowtown,” Quarterly Journal of Speech 67, no. 4 (1981): 347-
406.

Ellis, C. and Bochner A., “Autoethnography, Personal Narrative, Reflexivity: Researcher as
Subject,” in Handbook of Qualitative Research, ed. Norman K. Denzin and Yvonna S. Lincoln, 2nd
ed., 733-68 (Thousand Oaks, CA: Sage, 2000).

Kenneth Burke, “The Rhetoric of Hitler’s ‘Battle’,” in The Philosophy of Literary Form: Studies
in Sym-bolic Action (Berkeley: University of California Press, 1973), 191.

Michael E. Pacanowsky and Nick O’Donnell-Trujillo, “Communication and Organizational Cul-
tures,” Western Journal of Speech Communication 46, no. 2 (1982): 115-130; Michael E. Pacanowsky
and Nick O’Donnell Truyjillo, “Organizational Communication as Cultural Performance,”
Communication Monographs 50, no. 2 (1983): 126-147.

Pedepupane ot Tonop CumeoHOB:

ABTOPBT OMHCBAa TIPOYYBAHE M JIMYHHUS CH ONHUT C METOAa, HapedeH aBroeTHorpadwus. Tou
OT6CJ’I$[3Ba, 4y€ MCTOABT 0aBHO ce BB3IpUEMa OT HU3CJICIOBATCINTC HAa PETOPUKATA U PECTOPHUIYCCKUTE
aHaJIn3u. Z[aBa KpaTKa IIbTHA KapTa 3a TOBA KaK Tpﬂ6Ba Ja U3rjcxkJa peTopruicCkara aBTOCTHOFpa(l)I/IHZ

1. TpsbBa ;ma ce ommpa Ha PETOPUKATA, 33 J1a CIIOMOTHE 32 OCBETJIIBAHETO HA HIKOW acTeKTH Ha
peTopuKaTa, OO0 TO IO MPUHIIMII WIIK IPU KOHKPETEH PETOPHUIEcKa U3sIBa.

2. TpsabBa na ce ymoBaBa Ha OIMTa Ha y4YEHUs C KOHKpETHAaTa peropuyecka m3sBa. SO what
should rhetorical autoethnography look like? With the perils of creating a ru-bric for a hybrid
of methods which resist rubrics firmly in mind, here are some general guidelines.

3. Tp516Ba Ja €€ U3BBpIIBA YECTHO, 1a OCTAHC ACHA JOPH, AKO HAKOU I[eTafIJ'IH Ha peTopuyecKara
H35Ba HC Ca 3alIOMHCHU KOPCKTHO WJIA Ca Sa6paB€HI/I.

4. Tpsbsa na e HamMcaHa TOOpPE M aHTAXKUPAIIIO.

ABTOpT)T CBbCTaBs KPaThbK CIIMCHK U all€jinpa KbM YUTATC/IA-YUCH, Ha 0Oa3aTa Ha MO3HAHMATA CH IO
PETOpUKa KW JIMYHUSA CHU ONHUT, YYyBCTBA, UCTOpHUA U Ip., Aa H3IOJA3Ba MCTOAA IIPpU aHAJIU3 Ha
peropudecka u3sipa.

J1o KaKkBa CTEIeH € Bh3MOJXKHO JIa CE M3II0JI3BA 3a peTOpHUYeCKHU u3cineasanus ot 1-10 — creren 10:
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Myatt, A. (2010). Human-Computer Interface Design for Online Tutoring: Visual Rhetoric,
Pedagogy, and Writing. Dissertation. Georgia State University.

AsTopu: Alice J. Myatt, Georgia State University

3araaeue: Human-Computer Interface Design for Online Tutoring: Visual Rhetoric, Pedagogy,
and Writing Center Websites

Crpanuuu: 262

IMy6ésmkysane: Georgia State University, Scholar Works: www.scholarworks.gsu.edu

Abcrpakt: My dissertation examines the theory and praxis of taking an expanded concept of the
human-computer interface (HCI) and working with the resulting concept to support a conversational
approach for online tutoring sessions and the design of writing center websites that facilitate online
tutoring. | posit that my research will yield a deeper understanding of the visual rhetoric of human-
designed computer interfaces in general and writing center online tutoring websites in particular, and
will, at the same time, provide support and rationale for the use of interactive digital technologies in
writing center website design that utilize the space within the interface to foster a conversational
approach to online tutoring, an outcome that the writing center community strongly encourages but
acknowledges is difficult to achieve (Bell, Harris, Harris and Pemberton, Gillespie and Lerner,
Hobson, Monroe, Rickley, Thomas et. al). Most scholarship encourages (or, at least, accepts) the use
of online tutoring sessions--asynchronous (e.g., e-mail) and synchronous (e.g., realtime chat)--to assist
student writers in their writing projects, but too often discussions center on technological tools and the
best, or easiest, ways to use such tools; | believe that ongoing research and scholarship should reflect
more deeply about the pedagogical issues involved in the spaces and places of online tutoring of
writers, and again, understanding the rhetorical nature of the human-computer interface is vital to a
sound pedagogical approach for the online tutoring of writing. In classroom and tutoring settings, the
human-computer interface has become more than a mediator, more than a contact point: it is the scene
of action and activity, a scene of life (Anderson). For contemporary society, the human-computer
interface is more than just a facilitator of collaborative work: it is becoming a place where contact not
only occurs, but a place within which contact occurs (Skjulstad and Morrison). More than providing a
space for online tutoring sessions between inexperienced student writers and writing tutors, however,
writing center websites that use interactive technologies enhance conversation among online writers,
even as the physical space of Georgia State‘s current Writing Studio provides a place for writers to
gather, talk, and exchange ideas. The research | present in this dissertation, while incorporating
scholarship from a variety of disciplines, draws together strands of scholarship from three primary,
specific disciplines: visual rhetoric, composition studies, and writing center studies. At times, each of
these fields draws from other disciplines such as human-computer interface design, social sciences,
and information management, and thus, where appropriate, | incorporate work from such fields. My
dissertation begins with a chapter addressing the background of my interest in this research and the
relevancy of human-interface studies to the fields of composition and writing center studies; it then
elucidates the research questions that form the basis for my investigations. In the second chapter, |
move into a discussion of literature relevant to my particular project. Following the background and
literature review chapters, I discuss my chosen methodology and methods in Chapter Three. Chapter
Four discusses the results of the case study, presenting what was learned from the project. In Chapter
Five, | report on the outcomes from designing the Writing Studio website interface prototype and
report on the results of the visual rhetorical analyses that were part of the interface prototype design. In
that chapter, | connect the conversational approach to tutoring writing to the visual by using the tools
of visual rhetorical analysis, and the chapter concludes with the presentation of the website interface
prototype that will hopefully support the tutoring of writing at Georgia State University. Was the
interface design successful? What lessons can be learned from the research? Chapter Six presents the
conclusions and recommendations of this study, and the dissertation ends with a list of works cited and
appendices that present the research tools and other information that supported my work.

CmcokK ¢ AaBTOPH, MUCAJIMA IO TeMaTa, CCJICKTUPAHU OT cTaTusaTa.

Hocks, Mary E. —Understanding Visual Rhetoric in Digital Writing Environments.l College
Composition and Communication 54:4 (2003): 629-656. Print.
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http://www.scholarworks.gsu.edu/

Kress, Gunther, and Theo van Leeuwen. Reading Images: The Grammar of Visual Design. 2" ed.
New York: Routledge, 2006. Print.

Kress, Gunther. —Multimodality, Multimedia, and Genre.l Visual Rhetoric in a Digital World: A
Critical Sourcebook. Ed. Carolyn Handa. Boston: Bedford/St. Martins, 2004; 38-54. Print.

Lloyd, Margaret, and Stuart Irvine. —Digital pedagogy: Finding the balance in an online learning
and teaching environment.| ascilite 2005: Balance, Fidelity, Mobility: maintaining the momentum?
375-378. Print.

Nielsen, Jakob. —Heuristic evaluation.| Usability Inspection Methods. Ed. J. Nielsen and R.L.

Mack. New York, NY: John Wiley & Sons, 1994. Print.

—Ten Usability Heuristics.l Uselt.com. Jakob Nielsen. 2010. Web. 26 Sept. 2010.

—F-Shaped Pattern For Reading Web Content.l Jakob Nielson‘s AlertBox, April 17 2007.
Uselt.com. Jakob Nielson 2010. Web. 30 Sept. 2010.
http://www.useit.com/alertbox/reading_pattern.html

Palloff, Rene M., and Keith Pratt. Building Online Learning Communities: Effective Strategies for
the Virtual Classroom. San Francisco: Wiley, 2007. Print.

Porter, James E., and Patricia A. Sullivan. "Repetition and the Rhetoric of Visual Design."
Repetition in Discourse: Interdisciplinary Perspectives, Volume Il. Ed. Barbara Johnstone. Norwood,
NJ: Ablex, 1994. 114-29. Print.

Smith, Kenneth. —Introduction.I Handbook of Visual Communication: Theory, Methods and
Media, edited by Ken Smith, Sandra Moriarty, Gretchen Barbatsis and Keith Kenney. Mahwah, NJ:
Lawrence Erlbaum Associates, 2005. Print.

Pedepupane ot Tonop CumeoHOB:

JloKTOpaHTHT (POKyCcHpa M3CIEIBAHETO CH BHPXY HMHTEPAKIIMITA YOBEK - KOMITFOTHD MPHU OHJIANH
00y4eHHEeTo Moja pPHKOBOJICTBOTO HAa Mapu XOKc M M3Cle[Ba BU3yalHaTa peTOpHKa BbB BHPTYalHA
cpeaa. ABTOp’I:-T Ha HU3CJICABAHCTO CHbUCTaBa KAYCCTBCHHM BHU3YaJICH PETOPUYCCKU aHallu3 U
neaarortdyeCKu aHajins. BI/I3yaJ'IHI/IHT AHAJIN3 UMa 3a LCJI Aa U3CJICABAa BU3AayJIHUA ,E[H3af/'IH u G(I)CKTI/ITC
Ha ye6caI7ITa, A0KATO MCAAroru4CCKuAT HCJIU U3CJICABAHC Ha YCTAHOBCHUTC CTAHAAPTHU 34 06yquHe.
YcnemHuar aHanu3 TpsAOBa Ja  chueTae, CIHOpe] aBTOpa, KOHTEKCTa H  CIEeHUQUYHHTE
WHCTUTYIIUOHAJIHU W3UCKBAHHA Ha H3JICCABAHUTC OGGKTI/I, KbM IIpeAMETa Ha HU3CJICABAHC, 4 UMCHHO
OHJIANH O6y‘l€HPICTO B aKaAEeMHU4YHa Cpcaa. ABTOpT:T H3I10J13Ba KAYCCTBCHU MCTOAM Ha aHAJIM3, 3a Ja
H3CJICABAa MU3IOJI3BAHETO HAa KOHTpPACTH, IMMOBTOPCHUA, LIBETOBEC, HJpI/I(bTOBe, pasian4yHaTa HonpeI[Ga Ha
CaiiTOBETE U T.H., C LEJ JIOCTUTAHE JI0 JIETaillla U MBJIHOTaTa HA KOMYHUKAUUATa U TIOTOPCTBOTO B
1'[0)106HI/I O6y‘lI/ITeJ'IHI/I HJ'IaT(l)OpMI/I, J0 KOUTO KOJIMYECTBECHUTEC METOAN HA aHAJIU3 HE onxa MOrJu aa
C€ TOKOCHAaT.

J1o kakBa CTEIeH € Bb3MOXKHO JIa CE M3IO0JI3Ba 3a peTopruecku uscieasanus ot 1-10: Crenen 10.

Nilsson, M. (2010). Developing Voice in Digital Storytelling Through Creativity, Narrative
and Multimodality. Seminar.net - International journal of media, technology and lifelong
learning, 6(2).

Astop: Monica Nilsson, Department of Didactic Science and Early Childhood Education,
Stockholm University

3arnaBme: Developing Voice in Digital Storytelling Through Creativity, Narrative and
Multimodality

Crpanunu: 13

Iy6amxyBane: Seminar.net - International journal of media, technology and lifelong learning,
6(2).

A6crpakrt; For Simon, who is nine years old, reading and writing are obstacles rather than tools.
However, when offered the opportunity to create digital stories, Simon becomes deeply engaged. He
creates complex stories within different genres based on a variety of subjects. He both expresses and
creates meaning through his digital storytelling. He develops what Elbow calls “voice.” In the paper |
argue that digital storytelling became a resource for Simon which triggered his interest in literacy

34


http://www.useit.com/alertbox/reading_pattern.html

because of two specific features: multimodality and narrative. Vygotsky’s work on development of
literacy and creativity comprise a theoretical point of departure and | claim that new media has the
potential to play a significant role in this realm.

Cmcok ¢ AaBTOPH, MUCAJIA MO TEMaTa, CCJICKTUPAHHU OT cTaTusaTa.

Hull, G., & Nelson, M., E. (2005). Locating the Semiotic Power of Multimodality. Written
communication, 22(2), 224-261.

Kress, G. (2003). Literacy in the Media Age. London: Routledge.

Kress, G., Jewitt, C., Ogborn, J., & Tsatsarelis, C. (2001). Multimodal Teaching and Learning:
The Rhetorics of the Science Classroom. London and New York. Continuum.

Kress, G., & van Leeuwen, T. (1996). Reading Images: The Grammar of Visual Design.

Lambert, J. (2002). Digital Storytelling. Digital Diner Press.

NewLondonGroup (1996). A pedagogy of multiliteracies: Designing social futures. Harvard
Educational Review, 66, 60-92.

Nilsson, M. (2008). Digital Storytelling: A Multidimensional Tool in Education. In T. Hansson
(Ed.), Handbook of Digital Information Technologies: Innovations, Methods and Ethical Issues. Idea
Group Publishing.

Vygotsky, Lev S. (1978). Mind in Society. Harvard University Press.

Vygotsky, L. S. (2004). Imagination and Creativity in Childhood. Journal of Russian and East
European Psychology, 42(1), 7-97.

Pedepupane ot Tonop CumeoHOB:

B Hay4YHaTa Hy6HI/IKaHI/IH CC pasrjieKaaT KOHLCHIWHM 3a I'PpaMOTHOCTTAa MW II0-KOHKPETHO Kak
JZ[I/IFI/ITaJ'IHO6a?,I/IpaHI/I 3aJa4 U aKTUBHOCTU MOraT Jia pasrbpHaT MOTCHIMAJIAa Ha JA€uaTa U MJIAaJUTC
XOpa IO TaKbB HAYMUH, TC Ja KOMYHUKHPAT MPCKUBABAHUA, [Ja U3CICABAT HOBHU 3HAYCHHA U 3HAHUC,
KaKTO U Jla CE CAMOTIPENICTAaBIT U CaMOM3pa3siBaT. ABTOPBT 0a3upa MPOYYBaHETO CH BHPXY TEOPHHTE
Ha BUroTckm OTHOCHO Pa3BUTUCTO Ha MUCMCHHA €3UK, KaKTO U MYJITUMOIAAJIHOCTTA, 3a KOATO erC
TOBOPH B MNPOYUBaHUATA CU — TCKCTHT U o6pa31>T TpH6Ba Aa €€ aHAJIM3UpaT OTACIIHO. W3non3sanuar
METO/J 3a U3CJICABAHC € BU3YaAJICH aHAJIN3 110 erc u Ma‘II/IH, KaTO OCHOBAaBa MU3CJICABAHECTO BbPXY TPpHU
OCHOBHHU MeTadyHKIUU: udetina (KOW WM KaKBO € BHBJICYCHO B CHOTBETHHS NPOIIEC WM BPB3Ka) —
CbAbpiKa MACU OTBBJ CHUCTEMATAa CH OT 3HALU; UHmMepnepcoHdalHa — KOMYHHKHpa COoLMajiHaTa "
aeKTHBHA BpB3KA MEXIy OpaTopa W ayIuTOpusTa;, mekcmogama MeTaQyHKIUs pa3KpuBa
KOXCPCHTHOCTTA Ha UAJIOTO, JKAHPOBETE U KaK OTACIHUTEC YaCTU Ca CBBbP3aHU 3aCIHO. B PEIYITATUTE
ABTOPBHT IIOCOYBA, Y€ YUCHUIUTEC B ABATa Cliy4yasd Bb3lpUeMar 1106pe JUTUTAJIHUA pa3Ka3 KaTO MCTO/
Ha 06yquI/Ie, 3a10To TOH HE TH 3aKJIIOYBA CaMO B T'paHUOUTC Ha MUCMCHHUA U TOBOPpUM €C3UK, a
ChU€TaBa MYJITHUMOAJAIHOCTTAa — TCEKCT, CHUMKH, 3BYK U T.H. Crarusra JaBa OCHOBa Jda C€ OLCHHU
MOTCHUUAJIBT Ha TOBA HM3CJICABAHEC KAaTO NPHUMEP 3a HOBU HNEAArornde€CKu IMOAXO0H, 6a31/1paH1/1 Ha
MYJITUMOJAJIHOCTTA U U3MNOJ3BAHCTO Ha MYJITUMCIUSA B 06p8.30BaHI/IeTO, C eI Ja ¢c€ npCApasnoyIOKn
YUCHHUKOBATa JTUYHOCT KbM KPCATUBHOCT B IPOLICCAa Ha YUCHCHC. Tazu KpCaTUBHOCT Ou moria Ja
reHeprpa 00pa3oBaHOCT W pa3BUTHE Ha TPAMOTHOCTTA IIPH MOPACTBAIIHTE.

Jlo xakBa cTeleH € Bb3MOXKHO J]a Ce M3M0JI3Ba 3a peropuuecku uscnensanus ot 1-10. Crenen 9.

Raffaghelli, J., Cucchiara, S., Persico, D. (2015), Methodological approaches in MOOC
research: Retracing the myth of Proteus, British Journal of Educational Technologies 46 (3) 488—
509, Special Issue: Massive Open Online Courses (MOOCs): ‘disrupting’ teaching and learning
practices in higher education

Astop: Raffaghelli, J., Cucchiara, S., Persico, D.

3arnaBue: Methodological approaches in MOOC research: Retracing the myth of Proteus

Crpanunu: 23

IMy6éimkysane: British Journal of Educational Technologies 46 (3), 488-509, Special Issue:
Massive Open Online Courses (MOOCs): ‘disrupting’ teaching and learning practices in higher
education
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Ab6crpakrt: This paper explores the methodological approaches most commonly adopted in the
scholarly literature on Massive Open Online Courses (MOOCs), published during the period January
2008 - May 2014. In order to identify trends, gaps and criticalities related to the methodological
approaches of this emerging field of research, we analyzed 60 papers selected across four relevant
scientific databases plus one journal in the sector of eLearning that published a special issue on this
topic. The emerging picture is that of a research field in its infancy, heavily relying on theoretical
research and case studies, which is just beginning to identify suitable methods to deal with large
cohorts of learners, very large amounts of data and new ways of learning. The state-of-the-art is also
quite fragmentary, due to the different epistemological and ontological conceptions of the authors of
the papers about the nature of the issues faced and the way they should be studied. In this paper, we
compare the problems related to the definition of the methodological approaches in this research field
with the Greek myth of Proteus, the elusive, multiform divinity whose wisdom would only be revealed
to those capable of catching him. We therefore advocate the need for catching Proteus, that is, better
identifying and choosing the methodological approaches for MOOC research as a condition for its
development.

CnucobK ¢ ABTOPH, MUCAJIA IO TeMaTa, CEJICKTUPAHU OT craTudaTa.

Anderson, T., & Shattuck, J. (2012). Design-Based Research: A Decade of Progress in Education
Research? Educational Researcher, 41(1), 16-25. doi:10.3102/0013189X11428813

Andrews, R., & Haythorntwaite, C. (2007). The SAGE Handbook of E-learning Research. (R.
Andrews & C. Haythorntwaite, Eds.) (p. 560). Thousand Oaks, CA: SAGE Publications.
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Pedepupane ot Tonop CumeoHOB:

B Hay4HaTa CTaTUA € HAIIpaBCH OIIUT Ja CC U3CJICABA MCTOMAOJIOIUATa HaA C’L6I/IpaH6 Ha JaHHHU U
aHAJTM3UPAHETO UM B 00JIACTTa Ha MPOBEXJaHE HA MAacOBHU OTBOpeHM OHJaiH Kypcoe (MOOK mmu
MOOC na anramiicku). WscnenBanun ca 60 cTatum W €AMH XXypHaJl, C KOETO aBTOPUTE IMpPaBAT
3HAYUTEITHO MPOYYBaHE HA METOoAWTE, n3noi3BaHu npu aHanu3 Ha MOOK. Uscnensar ce nenta Ha
MpoOy4YBaHCTO, HaAyYHaTa Iapaaurma, METOAbBT 3a C’L6I/IpaHe Ha I/IH(l)OpMaLII/ISI, METOABT 3a aHaJIMU3 Ha
uHQOpMAIUs, KaKTO M THIA Ha TpoydBaHeTo. B HaydHaTa cTaTusi ce pa3kpuBa TEHICHIUS KbM
HM3I10JI3BAHEC Ha KJIACHMYECKHU YCTAaHOBCHUW METOIM Ha c1>6HpaHe Ha JaHHUW U aHaJIU3 KaTo Keiic CThbAH,
AHKETa, MHTCPBIO, UHTCPBCHLUA U JpP., KAKTO W TAaKHWBa 3a aHAJIU3 Ha AAHHUTC KATO OMHUCATCIICH
aHaJIN3U, CTATUCTUYCCKU aHAJIU3U, JUCKYPCHUBCH aHAJIM3 U Jp. B 3akmroueHune ABTOPUTC OT6€J’IH3BaT,
ye chepara Ha MOOK oOyueHueTo ¢ HOBa cepa OT akaJleMUUYEH MHTEPEC W MPOTHO3UPAT PAa3BUTHE
Ha HOBH MCTOAH 3a aHAJIU3.

o xakBa cTeleH € Bb3MOXKHO J]a Ce M3M0JI3Ba 3a peropuuecku uscinensanus ot 1-10. Cremnen 6.

Rybas , N., & Gajjala, R. (2007). Developing Cyberethnographic Research Methods for
Understanding Digitally Mediated Identities. Forum Qualitative Sozialforschung / Forum:
Qualitative Social Research, 8(3). Wsrermeno ma 17 July 2015 r. or http://www.qualitative-
research.net/index.php/fgs/article/viewArticle/282/619#g3
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Abcrpakrt: In this essay, we discuss the production of subjectivities at the intersection of
local/global and online/offline environments through an engagement with the contexts
ethnographically, to illustrate a methodology based on epistemologies of doing. We suggest that
researchers studying the production of identity in technospaces must engage in the production of
culture and subjectivity in the specific context while interacting with others doing the same in order to
gain a nuanced understanding of how identities are formed and performed in such socio-economic
environments. Identities thus produced are central to the workings of community situated in specific
social, economic and cultural practices and structures of power. Through examining practices that
shape these identity formations within various technological environments, we can work towards
developing theoretical frameworks that actively shift hierarchies of oppression.
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Pedepupane ot Tonop CumeoHOB:

B paspaboTkaTta aBTOpKHTE TEOpeTH3WpaT Ch3IABAaHETO HA pacaTa W YTBBPKIABAaHETO U BEHB
BCCKUIHCBHUA OHHaIﬁH/OQ)HafIH IMpaKkcuc. OO0ekT Ha HN3CJICABAHETO Ca 6aKaJ’IaB’prKI/I U MaruCTbpCKu
KypCOB€, B KOUTO CTYACHTHUTC Ca aHraXXupaHW B IMPAKTHYCCKU ITPOCKTHU U AKTHUBHOCTHU, KOUTO Ca
OIMOCpCACTBAHM OT TCEXHOJOIMUTE — II0 TO3W HAYHUH (1)OKyC’bT Ha H3CJICABAHETO IIOoIIaJa B
KI/I6epHp00TpaHCTBOTO. MGTO,Z[T:T Ha H3CJICABAHC, WU3IIOJI3BAH 3a HYXIWUTC Ha I[POYy4YBAHCTO, €
KkuOepeTHOrpadpust — MICMEHO TPEeACTaBIHE Ha N3JIeHa KyJITypa B JUTHMTANHA cpena. 3a paziuka OT
KIIAaCHYE€CKOTO CTHOFpaq)CKO n3CjICaABaHEC, KOCTO Ha6n}011aBa M OIHCBA OCOOEHOCTHUTE Ha JaacHa
OOIMIHOCT B oOmpesAeieH KYJITypeH KOHTEKCT, KuOepeTHOrpadusata mpearnonara MyiTugaceTHa
coguajiHa Cp€aa, B KOATO I/IHTepHeT € YaCT U MPOCTPAHCTBO OT BCCKHUIHBCHUA IKHUBOT. B
KOHBCHIIMOHAJIHATAa eTHOFpa(i)I/ISI n3Ccjea0BaTEIAT CC ITOCBEUIIaBa Ha H3CJICABaHATa O6IIIHOCT, KaTo
3aKHBsABAa B HCA C LCII da A Ha6J'IIO,Z[aBa. TakoBa MMPCKUBSBAHC CBBP3a KI/I6epeTH01"pa(1)I/I$ITa ncC
KPpUTUYHO eTHOFpa(l)CKOTO AHTAXUPpaHE, CIOpEH aBTOPUTEC Ha U3CJICABAHCTO. H’prOHa‘IaJ'IHO
kuOepeTHOrpadpT cTaBa YacT OT cpeAara, OT HAYMHA Ha JKUBOT M CH OCHTYpsiBA pamMKara 3a
HaOmoaeHne u uaTepnperanus. C Ipyru TyMH, H3CICIOBATEIAT C€ BKIIOYBA B MUCTHMOJIOTUIHOTO
IMPOCTPAaHCTBO Ha H3CJIC/IBAHATA O6IJ_IHOCT. B KOHKPCTHUA cnyqaﬁ CTaBa AyMa 3a NPUCHBECAHUABAHCTO
Ha HM3CJICAO0BATCIMTEC B CBOTBCTHATa OHJIaMiH 06H_IHOCT, A0KATO TC H3rpaKAaT U IMOAAbprKaT CBOU
COITMATHA MpeXH. To3M MpHHIAIT Ha padoTa BKIIOYBA PEQIICKTUBEH MOAXOMA MPU WHTEPIETHPAHETO
Ha n3y4vaBaHaTa cpcaa. B Hay4dHaTa CTAaTHUd CC M3BCKIA 3aKJIIFOUCHUCTO, Y€ pacoBaTa UACHTUYHOCT U
HUACHTHUYHOCTTA KaToO 151710, HE MOorart ga 6’bllaT HU3BAaJACHU OT COLNUATTHO-UKOHOMUYCCKUTC U KYJITYPHU
KOHTCKCTH.

Jlo KakBa CTeIeH € Bh3MOXKHO J]a Ce M3I0JI3Ba 3a peropuuecku m3cienanms oT 1-10. Creren 8.
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Ao6cTpakr: This paper provides an insight into challenges with collaborative learning using social
software. It reports two case studies conducted in a teacher training department in a Finnish university.
Although the case studies were concerned with providing teacher students with inspiring and
motivating experiences of using ICT in pedagogically meaningful ways, the research design was set
up so that challenges could be identified and investigated. Results reveal several factors that are
related to challenges of learning collaboratively with social software. The main challenge concerns
students’ understanding of what it means to learn collaboratively. It would seem that the added value
of interaction and collaboration is poorly recognised. Furthermore, implications for teacher training
are discussed.
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Pedepupane ot Tonop CumeoHOB:

B cratmsra ce pasrieikKaa nNpuIoKCHUCTO Ha I/IH(l)OpMaI_II/IOHHI/ITC TCXHOJIOTUH IIPpU KOJ'Ia60paTI/IBHO
yueHe BbB (DUHIAHICKOTO 0Opa3oBaHHMe. ABTOPHUTE ONpEAESIT HOBOTO TMOKOJIEHHE OT JUTHUTAITHO
TPaMOTHH CTYACHTH YUYHUTENH, Thi KaTO T€ MMAaT BpOAeH TajaHT 3a padbora ¢ MKT u mo-crenmanso ¢
ye0 2.0. HHCTpYMEHTH, HO CHIIO O0TOeNs13BaT TBhpAcHUETo Ha Jleti (2009), ye Te ca TUTHTaIHO MECTHU
yuennnu (digitally native students), HO HEe U AMTHTANHO MECTHU cTyAeHTH yuurenu (digitally native
teacher students), mopamu JyuricaTa Ha ymMeHus 3a u3noji3saHe Ha MKT ¢ memaroruuecku Ieu.
ABTOpI/ITC Ha cTaTusTa Ch3JaBaT IBC Kewc CThAUTA, YPE3 KOUTO CC MPCACTABAT NPCAU3BUKATCICTBATA
npen KOJ'Ia60paTI/IBHOTO Y4YCHC BBB BUPTYyaJIHA CpCla, 4pe3 COLUAJICH CO(i)Tyep. I/IBCHC,E[BaHI/IHTa ca
NPOBEJIEHN B JielapTaMeHTa 3a oOydeHHe Ha YYWTeld BbB (DMHIIAHJICKHA yHHBepcutTeT. Hayunure
BBIIPOCH, HAa KOUTO CE€ ThPCU OTroBOp, ca: ,,KakBu ¢akropum oka3Bar HeraTwBeH e(EeKT NpHU
kostabopanust upe3 UKT?; u ,,KakBu daxTopu BogST 10 HEraTHBHUS ONMT HA CTYACHTHTE 32 YU€HE
qpe3 CIOACIICHU J'ICKLII/II/I?“. B ObpBUSA KeHC Ha CTYACHTUTC CC JaBa Bb3MOXHOCT [ia Ch34aAaT y‘le6HI/I
MaTepHaIM CKUITHO, KaTO M3ITOJI3BAT MUKPOOIOTHHT MPOCTPAHCTBO. BBB BTOpHS KeHC ca BKIIOUCHHU
HU3I10JI3BAHCTO Ha KOJ'Ia60paTI/IBHI/I y‘IC6HI/I OpoCTpaHCBa KaTo 0J0roBE U <Del7106y1< 10 BpEMC Ha KypC
mo UKT. Pe3yJ'ITaTI/ITe OT JBaTa Kerca noKasBaT, 4€ CTYACHTUTC HaMuparT KOJ'Ia60paTI/IBHOT0 YUCHC
gpe3 KT 3a 6e3MuciIeHO, PSIIKO KOMEHTHPAT WM CIIOACIAT B OHJAMH cpena. Te mpeamodnTtar na
paboTAT BBPXY CBOMTE 3aJaHUs caMH. [e TpeArmodyuTar ,,VIUTEIsIT B IIEHThpa Ha
npenonaBaHeTo“ noaxon mpen KOJ'Ia60paTI/IBHI/ISI. Baxno e Ja OTUCTEM KYJITYPHUSA U COLIUAJICH apcall,
B KOHTO ce npaBu HU3CJICABAHETO. JImuauTe MM HEI6JIIO,Z[CHPI§I 3a 06p330BaHI/ICTO U IICUXOJIOTHUATA Ha
(I)I/IHJIaHI[I_II/ITC ImoKasBa, 4€ T€ Ca MHOI'O II0-3aTBOPCHHM B MEKAYINYHOCTHOTO O6H.IYBaHe u
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KOJIA0OpaTUBHUST TPOIEC W MHTEPAKIMS B €KUIl, OCOOCHO TaKhB, KOHTO € HOB 3a TSIX, MOXE Ja
3aTPy/IHSABA BB3MPHEMAHETO HA YIeOHO ChAbPIKAHHE.
Jlo KakBa cTeIeH € Bh3MOXKHO J]a Ce M3I0JI3Ba 3a peTopuuecku m3cienanms ot 1-10. Creren 4.

1. Choucek ¢ myOMWKaluu, CBBP3aHU C TPAIUIMOHHHM M HOBU METOAM 3a PETOPUYECCKH H
[I€IarOrMUECKH U3CIIEIBAHUS
3.  Chuchk ¢ aHOTHpaHU MyOJIMKAIUY, CBhP3aHH C TPAJAUIIMOHHA U HOBU METOJIU 32 PETOPUYCCKU H
[eIarorn4ecKy U3CiIeaBaHus
4. AHOTanMM Ha NTyONHUKAIMW, CBBP3aHH C TPAJAUIHOHHM M HOBH METOIU 33 PETOPUYECKH U
[IeIarOrMYECKU U3CIIEIBAHUS

CreneH 4.
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I[IbspBOHAaYaJIeH CIMCBK ¢ NYOJINKALUMA, CBbP3aHU ¢ HOBM PeTOPHYECKH M3CJIeIBAHUSA

Peropnuecku aHaJu3 HA KOMYHUKALMSA BbB BUPTYaJHa cpela — MHOTO)aKTOpeH aHaIu3 Ha
onuaiid miardgopmu Ha HITO
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